MexperuoHajabHasi OJTMMIINA/IA IIKOJIbHUKOB 10 HHOCTPAHHBIM SI3bIKAM
10_11_a Oro6opounsiii Typ 2015 2016

10 11 a 2015 2016 OtGopouHsIii TYp

3amganue Ne 1

Ornpeznenure, Kak TPOU3HOCSITCS yJIapHBIEC CJIOTH B CIEAYIOMIMX Mapax CJIOB B COOTBETCTBHUHU C
MIPOU3HOCUTENILHON HOPMOW OpUTAaHCKOIO BapHaHTa aHTJIMHCKOrO si3bIka. Eciiu olnHaKkoBo, B
TaJOHE OTBETOB I10JI COOTBETCTBYIOIICH OykBOHl ykaxkute 1udpy 1, ecam HEOJUHAKOBO —
undpy 2.

a) suede-sway b) pull — dull c) fear — pear d) peer — dear €) mouth — uncouth

[[1,2,2,1, 2]]

++++++
Ornpenenure, Kak TPOU3HOCSITCS yJIapHBIEC CJIOTH B CIEAYIOMIMX Mapax CJIOB B COOTBETCTBHHU C
MIPOU3HOCUTEILHOM HOPMOM OPUTAHCKOTO BapHaHTa aHTIUHUCKOro si3bika. Ecinu onnHakoBo, B
TaJOHE OTBETOB IIOJI COOTBETCTBYIOIICH OYKBOH ykakute mudpy 1, eciaum HEOTUHAKOBO —

undpy 2.
a) mood — blood b) near — mere c¢) Putney — chutney d) glower — flower €) juice — moose
[[2,1,2,1,1]]

++++++
Omnpenenure, Kak IPOU3HOCATCS yIapHbBIE CJIOTH B CIEAYIOLIMX [1apax CJIOB B COOTBETCTBUU C
MIPOU3HOCUTEIHLHOM HOPMOM OPUTAHCKOTO BapHaHTa aHTIMKUCKOTO si3bika. Eciu oinHakoBo, B
TaJOHE OTBETOB IO COOTBETCTBYIOLIEH OYykBOM ykaxkute nudpy 1, ecin HEOAMHAKOBO -
uudpy 2.
a) student — stud b) Aslackby — mate c) browse — to sow d) receipt — thief e) wrought —

south

[12,1,2,1,2]]
++++++
Omnpenenure, Kak MPOU3HOCATCS yIapHbBIE CIIOTH B CIEAYIOUIMX Mapax CJIOB B COOTBETCTBUU C
MIPOU3HOCUTEIHHOM HOPMOM OPUTAHCKOTO BapHaHTa aHTIUHCKOTO si3bika. Ecin oMHakoBo, B
TaJOHE OTBETOB I10J] COOTBETCTBYIHOIIEH OykBOH ykaxkute 1mudpy 1, ecam HEOJUHAKOBO —
uudpy 2.

a) subpoena — Sabine b) gee — jeer c) Southwark — south d) lowa — dial €) ryan —

iron

[[1,2,2,1, 1]]
++++++ b
Omnpenenure, Kak IPOU3HOCATCS yIApPHBIE CIIOTH B CIEAYIOLIMX [1apax CJIOB B COOTBETCTBUU C
MIPOU3HOCUTETHFHOM HOPMOU OPUTAHCKOTO BapHaHTa aHTIMHCKOTO s3bIka. Eciu onmnHakoBo, B
TaJOHE OTBETOB IO/ COOTBETCTBYIOIIEH OykBOHM ykaxkute 1mudpy 1, ecam HEOJUHAKOBO —

uugpy 2.
a) roller —doll b) aye — eye c) tomb —boom d) Siobhan — chiffon e) straight — height
[[2,1,1,1,2]]

e e



OHpe,Z[eJ'II/ITe, KaK ITPOU3HOCATCA YAAPHBIC CJIOTH B CICAYIOHIUX IIapax CJIOB B COOTBETCTBUU C
HpOHBHOCHTCJ’IBHOﬁ HOpMOI>'I 6pI/ITaHCKOFO BapuaHTa aHTJINICKOTO sI3bIKa. Ecin OJHMHAKOBO, B
TaJIOHE OTBETOB IOJI COOTBETCTBYIOIIEH OyKBOW ykaxkuTe nudpy 1, eciu HEOJUHAKOBO —
uudpy 2.

a) Bicester —mist b) Frome —room c) nay — straight d) death — dearth e) Ely —ill

[11,1,1,2, 1]]
++++++
OHpe,Z[eJ'II/ITe, KaK ITPOU3HOCATCA YAAPHBIC CJIOTH B CICAYIOHIUX ITapax CJIOB B COOTBETCTBUU C
HpOHBHOCHTCJ’IBHOﬁ HOpMOI>'I 6pI/ITaHCKOFO BapuaHTa aHTIINHCKOTO s3bIKa. Ecin OAMHAaKOBO, B
TaJIOHE OTBETOB IOJI COOTBETCTBYIOIIEH OyKBOW ykKaxkuTe nudpy 1, eciu HEOJUHAKOBO —
undpy 2.

a) Reading —red b) coal — shoal c) trait — bright d) freight — trait ) Slough — dough

[11,1,2,1,2]]
++++++H
10 11 a 2015 2016 OtGopouHsIii TYp
3aganue Ne 2
OnpenenI/ITe yI[apHBIﬁ CJIOI' B BBIACJICHHBIX KYpPCHBOM CJIOBaX B COOTBCTCTBUU C
HpOI/ISHOCI/ITeHBHOﬁ HOpMOI71 6pI/ITaHCKOFO BapuaHTa aHTIIMiCcKoro s3bIka. Ecnu yYAapeHue
NaJiaeT Ha nepewiii CIOT, B TAJIOH OTBETOB BHecuTe udpy 2, eciu Ha smopot — uudpy 1.

a) The magazine includes a preview of the newest winter fashions.

b) The train arrives at midday.

c) She is on record as saying that there will be no more cuts in the future.

d) How many students applied for a retake?

e) Their farm is just a remove of two miles from the city centre.
[12,1,2,2,1]]
+++++++++H
OHpe,[[eJ'II/ITe y,[[apHLIfI CJIOI' B BBIACJICHHBIX KYPCHBOM CJIOBAaX B COOTBETCTBUU C
HpOI/I3HOCI/ITeHLHOI\/'I HOpMOI>'I 6pI/ITaHCKOFO BapHaHTa aHTJIMICKOro s3bIKa. Ecnu yYAapeHue
MIA/IaeT Ha Nepeblil CIIOT, B TAJIOH OTBETOB BHECHUTE ITUGPY 2, eciu Ha mopoi — udpy 1.

a) The new software makes it simple to import photographs onto your hard drive.

b) His statement conflicts with the facts.

c) My reflexes are slower now that I’m older.

d) You can perfect a paining with some additional brush strokes.

e) The download will take about 30 minutes.

[1,1,2,1,2]]

++++++
Onpe)]enHTe YJIapHBIfI CJIOI' B BBIACJICHHBIX KYPCHBOM CJIOBAX B COOTBETCTBUU C
MIPOM3HOCUTENILHOM HOPMOI OpHUTAaHCKOTO BapuaHTa aHTIUHCKOro s3bika. Ecnu ymapenue
MA/IaeT Ha nepeblil CIIOT, B TAJIOH OTBETOB BHECHTE UMDY 2, eciu Ha gmopoi — mudpy 1.

a) He prefaced his presentation with a quotation in Latin.

b) The two books are illustrative of two different trends.

c) They got an upgrade on the flight.

d) That’s a rewrite of an old song.

e) The brothers contested the will.



[11,2,2,2,1]]
+++++++

10 11 a 2015 2016 OtGopouHsIii TYp
3amanue Ne 3
3anoJIHUTE TPOMYCKH BHYTPU MNPEJIOKEHUM 3HAKAaMU MPENUHAHUS B COOTBETCTBUU C
NpaBUJIaMH ITYHKTYalli OpPUTAHCKOTO BapHaHTa AHIJIMICKOTO S3bIKA. YKaXHTE HOMEpa
BBIOPaHHBIX BAPMAHTOB B TaJOHE OTBETOB 110 COOTBETCTBYIOIIEH OYKBOii (a) — €).

1) acomma 2) a semicolon 3) a colon 4) a dash 5) no punctuation mark 6) parentheses

Because of the role technology plays in our lives a) _ there is often no place to hide
from bullies. Online bullying can happen at home as well as school b)___even in the
coffee shop or any place where people go online__. Sometimes, online bullying can leave
people at risk for serious problems c)__stress from being in a constant state of upset or
fear can lead to problems with mood d) _ sleep e) __and appetite.

[[1,6,3,1,1]]
++++++++++H
3anoJHuTe IIPOIYCKU BHYTPU Hpe,HHO)I(CHI/Iﬁ 3HaKaMH IIPCIIMHAHUA B COOTBCTCTBHH C
IpaBWIaMy MYHKTyalluM OpUTAHCKOIO BapHUaHTa aHIVIMKHCKOIO s3blKa. YKaXUTE HOMEpa
BBIOPaHHBIX BApUAHTOB B TaJOHE OTBETOB 110 COOTBETCTBYIOIIEH OYyKBOii (a) — €).

1) acomma 2) a semicolon 3) a colon 4) a dash 5) no punctuation mark 6) parentheses

a) When Irwin was ready to eat___ his cat jumped onto the table.
b) Alisa brought the injured bird home__ and fashioned a splint out of Popsicle sticks for its
wing.
c) For camp the children needed clothes__ that were washable.
It is not surprising that our society is increasingly violent d) __ after all €)__television exposes
us to brutality at a very early age.
[[1,5,5,2,1]]
+++++++++++++++
3amnoaHuTe IPONMYyCKHU BHYTPH Hpennomeﬁm‘/i 3HaKaMH TPCNHUHAHUA B COOTBETCTBUU C
IpaBUJIaMH IMYHKTYyallun 6pI/ITaHCKOFO BapHaHTa QHTJIMUCKOrO SI3bIKa. Y Ka)KUTe HOMEpa
BHIOpAaHHBIX BAPHAHTOB B TAJIOHE OTBETOB I10]] COOTBETCTBYIOIIEH OYKBOi (a) — €).
1) acomma 2) a semicolon 3) a colon 4) a dash 5) no punctuation mark 6) parentheses
a) Although I find the internet quite useful | get fed up with it after about half an hour.
b) He was the man___who keenly understood the laws of supply and demand.
c) Traditionally many legal documents were written without punctuation___in modern
documents punctuation is more common.
d) All my friends did it___so I joined in just to be like them.
e) There are two main kinds of programmes that attract this kind of following___ science
fiction and fantasy drama.
[[1,5, 2,1, 3]]
+++++++++++++++
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10 11 a 2015 2016 OtGopouHsIii TYp

Samanue Ne 4

3aBepIuuTe OMHUCAHWUE CHUTYAIlWH, BBIOPAB TOAXOJIINE IO CMBICIY BAapHAHTBL YKaKHTE
HOMepa BBIOpaHHBIX BapUAHTOB I10]] COOTBETCTBYIOIICH OyKkBOii (a) — €).

Thereis (a) ___ that pleases the sporting public more than seeing an old champion they once
(b) ___ adore coming back after (¢) ___ and reviving memories of (d) ____ victories. But
on the other hand, seeing a once great player (¢) __ easily to a beginner is an embarrassing
experience.

a) 1) anything 2) everything 3) nothing 4) something

b) 1) used to 2) were used to 3) have used to 4) would

c) 1) retirement 2) retreat 3) withdrawal 4) resigation

d) 1) elder 2) former 3) latter 4) prior

e) 1) defeating 2) failing 3) losing 4) missing

[13,1,1,2,3]]

I S B e o S S L = S
3aBepIIdTe ONHCAHHE CUTYallud, BBHIOpAB TMOAXOMSIIME IO CMBICIY  JIEKCHKO-
rpaMMaTHYECKHUE BAPUAHTHL. Y Ka)KUTE HOMEPA BHIOPAHHBIX BAPMAHTOB B TAJIOHE OTBETOB IO
COOTBETCTBYIOIIIEH OYKBO# (a) — €).

It was the third day without my suitcase and | was getting exceedingly frustrated. | rang the
airline again and they a) that I ring the airport as they didn’t have any news on the

whereabouts of my bag. The airport staff b) that they still didn’t know where it was and
they c) to give me some compensation for the clothes I had had to buy. | was so angry
that 1 d) them of being incompetent and | e) them to continue the search. After

all, I didn’t want to lose all my holiday clothes!

1) offered 2) reminded 3) ordered 4) claimed 5) demanded 6) refused 7) accused 8)
criticised 9) suggested

[[9,4,6,7,3]]
I I o e o o o o T S B e B m m o o o = USRS
3aBepane OIINCaHUue CI/ITyaHI/II/I, 3aI10JIHUB HpOHyCKI/I IIoaAXOoAIINMHU T10 CMBICJ'Iy JICKCHUKO-
FpaMMaTI/I'—IeCKHMI/I BapI/IaHTaMI/I. YKa)KI/ITe HOMepa BI)I6paHHBIX BapI/IaHTOB B TAJIOHEC OTBECTOB
MOJ1 COOTBETCTBYIOIIEH OYKBOIi () — €).

An important thing to mention is that many foreigners a) 1) which 2) who 3) already 4) when
5) that have learnt b) 1) the Latin and Greek in school 2) the Latin and Greek languages in
the school 3) Latin and Greek in school 4) Latin and Greek languages at school discover
with amazement and satisfaction that ¢) 1) an 2) the 3) -- English language has absorbed a
huge amount of ancient Latin and Greek expressions, and they d) 1) understand that it is



more easier 2) see that it much more easier 3) realize that it is much easier 4) comprehend
that it is more easy to learn these expressions €) 1) that much simpler 2) then many simple 3)
than a more difficult 4) than the much simpler English words.

[[2,3,2,3,3]]

10 11 a 2015 2016 OtGopouHsIii TYp
3anganue Ne 5

3aBepinTe UAMOMATHYECKHE BBICKAa3bIBaHUS, BHIOPAB MOIXOISIIUE MO CMBICITY BapHAHTHI.
VYkaxkure HoMepa BEIOPaHHBIX BAPUAHTOB B TAJIOHE OTBETOB IO/ COOTBETCTBYIOMICH OYKBOM
(a) — ). Buumanue: 11 npenioxkeHus &) HeoOXOAMMO BhIOpATh MapHBIN BapuaHT. B Tanone
OTBETa YKa3bIBAETCS O/IHA U (pa.

1) leg 2) thumb 3) finger 4) eye 5) shoulder 6) back 7) hand 8) foot 9) arm

a) Louise wouldn’t join Anne on the project as they really don’tsee  to
b) John was generous enough to __ the bill.
c) She often gossips about her friend’s problems behind her .
d) — You’re a great dancer!

— Oh, come on! You’re pullingmy __.
e) Alex always lends a ___ to anyone who needs it.
[[4,8,6,1,7]]
o e 2 L L o
3aBepHII/ITC NIUOMAaTHYCCKHUE BbICKAa3bIBaHUA, BI>I6paB moaAxogsamue 1Mo CMBICITY BapHUAHTBI.
VYkaxute HOMEpa BBHIOPAHHBIX TPEIIOKEHHI B TaJOHE OTBETOB IOJ COOTBETCTBYIOIIEH
OykBoii (a) — e).

a) Alex . Everything was going well for him at home and at work.
1) looked bleak 2) felt on top of the world 3) was in low spirits 4) felt down in the dumps

b) After months of hard work, she was finally able to see .
1) seventh heaven 2) cloud nine 3) the dumps 4) the light at the end of the tunnel

¢) When they were together it was clear that Tom had a positive influence on her. He was

able to . 1) brighten them up 2) lift her spirits 3) be on cloud nine 4)
feel blue
d) I . I think it has something to do with the awful weather we’re

having. Snow always depresses me.

1) feel on top of the world 2) see light at the end of the tunnel 3) am in seventh heaven 4) feel
blue

e) Her mum told her and move onto brighter things. We can’t change
the past but we can affect the future.

1) to be over the moon 2) to look gloomy 3) to turn over a new leaf 4) to be on cloud nine

[[2,4,2,4,3]]



+++++++

3aBepiinTe UAMOMATHYECKHE BBICKAa3bIBaHUS, BHIOPAB MOIXOSIIUE MO CMBICITY BapHAHTHI.
VYkaxure HOMepa BBIOPAHHBIX TMPEAJIOKCHUNH B TaJOHE OTBETOB IO/ COOTBETCTBYIOIICH
OykBoii (a) — e).

1) neck 2) eye 3) finger 4) thumb 5) shoulder 6) nose 7) leg 8) arm 9) foot
a) She had no idea why Maria was giving her the cold ___, they had always had such a great
friendship.
b) It’s often the case that teenagers don’t see __ to __ with their parents.
c) My grandfather is such a funny man. However, it’s often difficult to distinguish when he’s
telling the truth and when he’s pullingmy .
d) What are the chances of Jenny sticking her  out for her? She’s not that kind of person.
e) James was always waiting for her next command. He was totally under the .
[[5,2,7,1,4]]
T B o o S S S oS

10 11 a 2015 2016 Ot6opouHslii TYp
3ananue Ne 6

3aBepmnte (hpa3bl, BEIOpaB MOAXOASIINE MO CMBICTY Tiaroibl. [J1aroisl MpUBEACHBI B UX
ucxomHoi (opme. YKaKUTE HOMEpa BBIOPAHHBIX BApUAHTOB B TAJIOHE OTBETOB IO
COOTBETCTBYIOIIEH OyKBOii (a) — €). BHUMaHMe: OJIHU BapUaHT JIUIITHUM.

1) close 2) put away 3) keep 4) lock 5) shut 6) guard
a) He’s bought a dogto  the house when they’re away.

b) | always __ the important papers in my desk and the desk is always
c) . Thisis the key that opens it.

d) When you do the washing-up, ___all the plates in the cupboard.

e) She’s bought a farm, and now she  ducks and chickens.

[[6, 3,4, 2, 3]]

++++++
3aBepmmmrte (paspl, BhIOpAaB MOIXOMASIINE MO CMBICIY TJarojbl. [Jaroibl JaHbl B UX
UCXOomHOW QopMe. VYKaXuUTEe HOMEpa BBHIOPAaHHBIX BAPUAHTOB B TaJlOHE OTBETOB IIOJ
COOTBETCTBYIOIICH OyKBOH (a) — €). BHUMaHue: 0JJHM BapHAHT JIUIITHUH.

1) abandon 2) forget 3) ignore 4) leave 5) let 6) forgive

a) I’ll never how kind she was to me when I was a child.
You should be more careful. When you b) _ your sister in, you ¢) __ the front door
open.
d) Don’t get upset when he makes nasty remarks. them!
e) They all hope to find the survivors.
[[2,5,4,3,1]]

B i s S IE T
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3aBepunTe (pasbl, BHIOpAB MOAXONALIME IO CMBICIY TJaroyibl. [7aroisl JaHbl B HX
ucxogHo Gopme. YkakuTe HOMepa BBIOPAHHBIX BapUAHTOB B TaJOHE OTBETOB IOJ
COOTBETCTBYIOIICH OyKBOii (8) — €). BHMMaHue: OJJHH BapHAHT JIHIIHUIA.

1) forgive 2)forget 3) ignore 4) leave 5) let 6) abandon

a) Ohdear! I've  my books at home.

b) Shewas __ ed by her parents as a very early age and grew up in an orphanage.

c) I'llnever ___ her for her cruelty.

d) He the email and lost a prosperous deal.

e) The girl accidentally _ go of the balloon and began to cry.
[[4.6,1,3,5]]
e e o

10 11 _a 2015 2016 OtGopounsiii Typ 3amanue Ne 7

3aBepLINTe ONMCAHUE CUTYaI[MH, BHIOPAB MOAXOSIINE IO CMBICIY CJIOBA. YKaKUTE HOMEpA
BBIOPAHHbBIX BAPHAHTOB B TAJIOHE OTBETOB I10J] COOTBETCTBYIOLICH OYKBOIi (2) — €).

Foreign investors a) 1) never 2) would like to 3) may have to 4) can pay large fees b) 1)
before buy 2) before buying 3) after they sell 4) during the sales of Australian residential
real estate or businesses, the government has announced.

PM Tony Abbott said the government was proposing a range of civil penalties and fees
linked to foreign investment.

He c) 1) ruled out 2) refused 3) suggested 4) agreed reviewing Australia's negative gearing
rules, which some property analysts say also fuel property prices.

The proposals follow announcements d) 1) previous 2) next 3) earlier this 4) later this year
by the government that the rules for foreign investment in agricultural land e) 1) must be
tightened 2) should be broken 3) can be loosened 4) must be abolished.

[13,2,1, 3, 1]]

e

3aBepuInTe OMUCAHUE CHUTYallMH, BBIOPAB MOAXOMASAIIME IO CMBICIY BapHaHTHI. YKaKUTE
HOMepa BEIOPaHHBIX BAPUAHTOB B TaJOHE OTBETOB 0] COOTBETCTBYIOIIEH OYyKBOIi (a) — €).

Sir George Everest, an English surveyor who a)_, probably never saw b) . But his
colleagues, who measured the peak and declared it ¢) __ in 1852, wanted to honour his work
by naming it after him. d)__ mountain straddles e) __ of China.

a) 1) measured India and Himalaya 2) surveyed the Indian and the Himalaya range 3)
mapped India and part of the Himalaya range 4) sketched the Indian and Himalayan ranges
b) 1) a peak 2) a tall mountain 3) the hills 4) the big mountain

¢) 1) world’s highest 2) the world’s tallest 3) the world tallest 4) the high peak



d) 1) A 8,850-metre-tall 2) The 8,850-metre-tall 3) The 8,850 metres tall 4) The 8,850 metres
height

e) 1) a border between Nepal and Tibet 2) the boundary of Nepal 3) a border of the Nepal
and the Tibet region 4) the border of Nepal and the Tibet region

[[3.4,2,2,4]]
L L
3aBeme/1Te OINMMCAHUC CUTYALIUH, 3allIOJIHUB IPOITYCKU MOAXOAAIINMU IO CMBICITY JICKCHUKO-
rpaMMaTH4YC€CKUMHA BapruaHTaMH. Vkaxure HOMEpa BBI6paHHBIX BAapHAHTOB B TAJIOHEC OTBCTOB
IO/ COOTBETCTBYIOIIEH OYKBOH (a) — €).

There is a mystery about a) __ is not who wrote them but why b) wrote them. c)
when a woman whose name happened to be Bacon argued that the plays d) Sir Francis
Bacon, e) .

a) 1) the authorship of the Shakespeare’s plays, which 2) the authorship of Shakespeare’s
plays, that 3) the authorship of Shakespeare’s plays, which 4) the author of Shakespearian
plays, that

b) 1) did people think somebody 2) will people think somebody else 3) do people think
someone else 4) people think someone else

¢) 1) None has suggested this until about a hundred years ago 2) Nobody had mentioned this
until a hundred years ago 3) No one has suggested this until about a hundred years
ago 4) No one has proposed this about a hundred years ago

d) 1) wrote 2) have been performed by 3) were written by 4) had been composed by

e) 1) Shakespeare’s contemporary 2) the Shakespeare’s contemporary 3) a Shakespearian

contemporary 4) the Shakespeare’s close friend 5) a fellow countryman of Shakespeare.

[[3,4,3,3,1]]

++++++++

10 11 a 2015 2016 OtGopouHslii TYp
3ananue Ne 8

Onpenenure, Kakue mpuiarateiabHble JOJKHBI OBITh YHNOTPEOJIEHbl B IPUBEAEHHBIX
KOHTCKCTax. Vkaxnure HOMCEpa BBI6paHHI)IX BApWAHTOB B TaJIOHE OTBETOB 11O
COOTBETCTBYIOIIECH OyKBOH (a) — €).

a) She won’t stop buying new things every week. She’s becoming really 1) carried away 2)
passionate 3) obsessive about it.

b) Order now from our brand new catalogue. We also specialize in clothes for the 1)
vertically challenged 2) larger 3) obese 4) fatty women.

c) The police are still looking for the 1) notorious 2) famous 3) widely-known hitman.

d) I’m not really enjoying my new job at the wellness centre because the customers are rather
1) friendly 2) matey 3) familiar with the staff.

¢) Don’t be so 1) innocent 2) guileless 3) naive. He’s trying to take advantage of us.
[[3.21,3,3]]



+++++++++H
3aBCpIHI/ITe (bpaSBI, 3all0JIHHUB IMPOITYCKH IIoAXOo AT NMHA 110 CMBICITY JICKCHUKO-
rpaMMaTH4Y€CKUMHA BapruaHTaMH. Vkaxure HOMEpa BBI6paHHBIX BAapHAHTOB B TAJIOHEC OTBCTOB
10J1 COOTBETCTBYIOIICH OYKBOIi (a) — €).

1) confused 2) disgusted 3) ashamed 4) surprised 5) embarrassed 6) amused 7)
disappointed

a) I had been looking forward to seeing the exhibition but in the end we couldn’t afford
the time. | was
b) | asked the passer-by for directions but I didn’t understand her explanation. | was

C) My little one was behaving so badly at the playing ground. | was

d) I knew I shouldn’t have insulted her like that. | was :

e) onlookers claimed that the driver was more concerned about his car than
the victim.

[[7,1,5,3,2]]

+++++++++H+H

3aBepmnTe (bpaSBI, 3aIl10JIHUB IMPOITYCKH IoAXOo A MU I10 CMBICITY JICKCHUKO-
I'paMMaTU4YCCKUMHU BaApHaHTaAMU. YKaxute HOMCEpa BBI6paHHLIX BApUAHTOB B TAJIOHC OTBCTOB
10J1 COOTBETCTBYIOIICH OYKBO#i (a) — €). BHMMaHue: BApHAHTHI HE TOJIXKHBI IIOBTOPSITHCS.

1) common 2) ordinary 3) popular 4) vulgar 5) fashionable 6) simplistic

It’sa(n)a) ___ fishing village — there’s nothing very special about it — but it’s become a(n)
b) __ holiday resort in recent years.
Goats are quite ) in the mountains round here.
I think it’s a(n) d)____ form of entertainment, in very bad taste, but it seemstobee)
with young people.
[[2,5,1,4,3]]

T A e e 2 2 B L B e E
10 11 a 2015 2016 OtGopouHsIii TYp
3amanne Ne 9

BoccTanoBuTe IOTHYECKYIO MOCIEAOBATEIHLHOCTh ab3alleB B TEKCTe. YKaXHTE HOMepa
ab3areB B BEIOpaHHOM BaMu mopsijike B TaJIoOHE OTBETOB O] COOTBETCTBYIOIIEH OyKBOii (a) —
¢). Baumanue: oquH ab3a1] JUITHUH.

1) Representatives from Exotic Pets Unlimited advise that before you buy that cute-looking
frog or that furry spider, it is important that you think carefully about your choice. You
should consider how long it will live: unlike dogs and cats, some reptiles may outlive you,
so adopting one is a very long commitment.

2) Moreover, regulations on owning exotic pets have tightened recently. This means that
more animals will be released into the wild causing potential danger to domestic pets and
people. To give Miami residents an alternative to simply turning their pets loose, the
Miami Zoo sponsored ‘“Exotic Pet Amnesty Day”, where residents could surrender

9



unwanted animals. Among the more bizarre pets that were handed in were a Rhino-
iguana and a spotted African Serval cat.

3) According to exotic pet veterinarian, Thomas Goldman, “finding a veterinarian who has

4)

5)

6)

experience with exotic pets may be difficult in certain areas.”

Many exotic animal species have been declared illegal as pets, often due to the danger
they may pose to people or because of the animal’s conservation status in the wild. You
should find out about any pet laws, and whether or not you need a permit.

Most of us used to be happy with a normal pet. Not anymore. Now more and more people
want something different. This is especially true for the younger generation. “Anyone can
have a cat or a dog, but having a boa constrictor separates you from the rest,” said teen
snake owner Ray Patrick. Exotic pets are a real conversation piece and other people are
generally interested in something unusual.

The availability of many species has led to an increase in the number of exotic pets.
Tarantulas, iguanas, salamanders and snakes are becoming more popular as pets.
Despite their popularity, many pet owners do not follow common-sense guidelines when
dealing with these animals. Consequently, pet rescue centers are kept quite busy. Most
animals that come into these centers require a lot of attention. Many suffer from burns,
missing limbs, malnutrition or neglect.

[[5,6,4,2,1]]
L

BoccraHoBUTE JIOrMUYECKYIO IOCIIEAOBAaTEILHOCTh a03alleB B TEKCTE. YKaXKUTE HOMEpa
a03arieB B BRIOpaHHOM Bamu mopsiike B TaJIOHE OTBETOB I0J1 COOTBETCTBYIOIIEH OyKBO¥ (8) —

). Buumanue: oguH ab3a1y JUITHUAN.

1)

2)

3)

4)

This week for me has been the usual half-term whirl of dentist, hairdresser, hygienist, car
service and a cracking migraine. My best friend is moving away on Monday and | have
yet to touch my marking because, after four years of all-consuming work, | was
determined to spend a decent amount of time with her. I am seeing my husband and my
parents for lunch tomorrow and cannot help but feel that slight panic about when I will
do my work, simply because | have spent five days doing normal things that people do on
annual leave.

Ask any partner or child of a teacher how many of us actually spend our holiday sitting
on the sofa watching TV or lazing in bed doing nothing and the answer may be
surprising. Take half-terms, for example, you have five days off. Two days in bed finally
giving into and recovering from the various illnesses that it’s been easier to battle
through than take time off for during the term. Two days of not really feeling well enough
to do anything but needing to mark a class set (or three) of controlled assessments. One
day to squeeze in six weeks’ worth of neglected friends and family.

Many people misunderstand school holidays. Far from a half-term of duvet days in front
of the TV, I'm panicking about all the work I didn’t have time to do.

This is probably a battle that teachers will never win, but perhaps we aren’t looking to
win. Perhaps it would just be nice if, as we collapse in a germ-ridden heap next to our
pile of marking, we were left in peace instead.
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5) A couple of weeks before the autumn half-term in my newly-qualified teacher year, | put a
status on Facebook: “14 more sleeps #thankgoodness”. The speed with which my teacher
friends liked and commented on it made me laugh, but one comment brought me up short.
A friend remarked that five weeks into the job was a bit soon to be feeling like this, and
asked whether I was sure | was in the right career. This lack of understanding seems to be
typical of people’s feelings about teachers’ holidays.

6) Don’t get me wrong, I realise that lots of jobs involve 12 hour days, tough clients and lots
of pressure, so I'm not claiming we do the world’s hardest job. But when I say “hooray,
only two weeks until half-term, ” it’s not so much celebration as it is relief. It means I only
have another two weeks to survive, living life at 200mph, before | can pause and regroup.
Only another two weeks of trying not to do or say the wrong thing during lessons and
meetings, before | get a chance to sleep for more than five hours and regain some sanity.

[[3,6,5,2,1]]

L

BoccTanoBuTe IOTHYECKYIO MOCIEAOBATEIBLHOCTh al3aleB B TEKCTE. YKaXHTEe HOMepa
ab3arieB B BRIOpaHHOM Bamu mopsiike B TaJIOHE OTBETOB 101 COOTBETCTBYIOIIEH OyKBO# (8) —
e). Buumanue: ouH a03arl JUIITHHUA.

a)

Ms Boulder, 44, was a victim of a recent case in north London. On Thursday 3" May, she left
her two bedroom property, where she lived alone, and started what she had anticipated to be
an eight-week trip of a lifetime to California. She had been wanting to visit the other side of
the world for over ten years, and had only recently saved enough money to fulfil her dream.

b)

It wasn’t until seven days later that they were able to inform Ms Boulder of the suspicious
situation. Ms Boulder was horrified, and urged her neighbours to contact the police. She
would catch the next flight home, cutting her dream trip short by five weeks.

c)

Fuelled with rage, she ran out of the house and headed to the police station. She explained her
situation to the officer, who informed her that she would need to prove that the house was
hers and then they would investigate the issue. “This is not going to be resolved overnight”,
the officer informed her.

d)

The scene that she encountered was awful. All of the possessions that the squatters were
uninterested in had been shoved into plastic bags and left in a spare room. Her beautiful
cream carpets were filthy with footprints and mud and the majority of her walls had been
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covered with posters of young pop stars. Ms Boulder was quite understandably, upset. The
home that she had lived in for twenty years was a mess.

€)

Those who have been targeted are requesting the law be changed to strongly favour those
affected. As Ms Boulder claims, “Ten days is too long. The police should have the power to
act immediately.” A proposed change has been presented to the government, and hopefully
we will see a change in the near future.

1) Ms Boulder’s situation is not unique. In June, there were an additional four cases in
the same town, which suggests there is a group of squatters operating in the area.

2) When Ms Boulder arrived in north London, she stormed up her driveway with her
front door key in hand, only to find her key didn’t fit in the lock. Enraged, she pounded the
door with her fist. A lady wearing Ms Boulder’s dress and pearl jewellery opened the door.
Ms Boulder was invited into her own house and told to calm down by the intruder. The
imposter told Ms Boulder that she had rented the property from Daniel, Ms Boulder’s
nephew. She proved it by showing the home owner the contract signed by both parties.
However, this was a fabrication as Ms Boulder did not have a nephew.

3) The number of squatters occupying houses in the UK has grown drastically. Squatters,
people that occupy properties without paying rent, are becoming a grave problem to those
leaving their homes unattended for long, and even short, periods of time. What is more, they
are claiming that they entered the property because ‘the door was left open’ which
immediately relieves them from the criminal charge of breaking and entering.

4) It in fact took ten days to get the judge to agree to an eviction. On the tenth day, Ms
Boulder and her neighbours stood outside waiting for the squatters to leave. As the six
squatters walked out, they carried suitcases, which later, it emerged, were packed with Ms
Boulder’s clothes and possessions. Once the group had stuffed their new-found belongings
into two taxis, Ms Boulder ran into her house.

5) Ms Boulder found it hard to believe that her house had been the target of squatters.
She was not a rich woman and her house did not contain any modern technology or expensive
goods. There were, however, plenty of other houses in the area which would have definitely
been more appealing.

6) Two weeks after her departure, neighbours close to Ms Boulder noticed a family with
shopping bags entering Ms Boulder’s home. They approached them and asked who they
were. They replied, stating that Ms Boulder’s son had rented her property to them and that
they were their new neighbours. The neighbours were baffled by this response and, doubting
them, tried desperately to contact their neighbour.
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[[3,6,2,4,1]]

+++++++

10 11 a 2015 2016 OtGopouHsIii TYp
3amanue Ne 10

[Tomorute «pegakTopy» HaiiTu ¢pasbl, B KOTOPBIX coaepxarcs ommnOku. B TanoHe oTBeToB
npaBuJIbHBIE Gpa3bl 0003HaubTe 1Uppoit 1, dhpassl ¢ ommdkamu — 1UGPO 2.

a) She has given him the cold shoulder as soon as she found out that he had lied.

b) If he had been sceptical about the results, he won’t publish them in the journal.

c) The freebies will be given to everyone who purchases over £10 of cosmetic goods.

d) Having seen the film on TV, | can say that it is totally nail-biting and I wouldn’t
recommend it to anyone afraid of ghosts.

e) In order to becoming fluent in a language, a person needs to study hard and ensure they
understand all of the nuances.

[[2,2,1,1,2]]

++++++++

[Tomorute «pemakropy» HalWTH Qpasbl, B KOTOPBIX cojaepkarcsa omuOku. B TamoHe oTBETOB

npaBuiIbHBIE Ppa3bl 0003HaubTe UpPOH 1, Ppasbl ¢ ommbkamu — udpoi 2.

a) The credits are listed at the back of the album.

b) What surprises me is the way she always eats out and never cooks at home.

c) The person shocks the music world on a regular basis is Lady Gaga.

d) What she understands as right and wrong not necessarily the same as someone else.

e) The reason why she decided to attend the interview is clear. She needed a job.
[[2,1,2,2,1]]

++++++
[Tomorute «penakropy» HallTU Qpasbl, B KOTOPBIX coaepxkarcsd omuOku. B TasoHe oTBETOB
IpaBWIbHbBIE Ppa3bl 0003HaubTe UGpoi 1, hpa3sbl ¢ ommbkamu — udpoi 2.
a) The place interests me the most is San Francisco.
b) It’s a fact that there are more sports in the area that have had an impact on crime rates.
¢) What they like about her new song its lyrics and overall melody.
d) They boarded the train without a ticket because they didn’t have time to buy one.
e) What surprises to me is the way she never has enough money to go out.
[[2,2, 2, 1, 2]]

++++++++
10 11 a 2015 2016 OtGopouHsIii TYp
Baganue Ne 11

3aBepmuTe Qpasbl, BHIOpAB MOIXOASAIINE 10 CMBICITY BApHAHTHL. Y KaKUTE HOMepa a03aleB B
BbIOpaHHOM Bamu mopsiike B TaJlOHE OTBETOB 0] COOTBETCTBYIOIICH OYKBOii (2) — €).
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a)
b)
c)

d)

The residents of Manchester are called 1) Manchester people 2) Monkeys 3)
Mancunians 4) MU fans.

Using 1) a debit card 2) an Oyster smartcard 3) a Shrimp card 4) a car is the easiest
way to travel around London's public transport network.

Greater London is 1) a London borough 2) another name of the City of London 3) a
region of England.

New England is 1) the original name of the USA 2) a state in the US 3) a region
located in the southeast of the USA 4) is made up of six different states.

The Mason-Dixie Line 1) is a demarcation line between two US states 2) symbolises a
cultural boundary between the US North and the South 3) was one of the reasons
slavery was abolished in the US 4) is a NYC Subway Line.

[13,2,3,4,2]]

L o
3aBepunTe (ppasbl, BHIOPAB MMOAXOASAIIHUE 10 CMBICTY BapHaHThI. Y Ka)KUTE HOMEpa
a63aueB B BLI6paHHOM Bamu IOPAAKE B TAJIOHC OTBCTOB IO COOTBGTCTBYIOH_Ieﬁ
OyKkBoii (2) — €).

a) New England is 1) a single state 2) is made up of seven states 3) includes
Connecticut, Maine, Massachusetts, New Hampshire, Rhode Island and Vermont
4) includes Maine, New Hampshire, Massachusetts, Connecticut, Rhode Island
and the District of Columbia.

b) The Southern US is often called 1) Disneyland 2) Dixie 3) a Dixie county 4) a
country of Dixon and Mason.

c) Greater London 1) no longer exists 2) is one of the poorest regions in England 3)
is a ceremonial county of England.

d) The Home Counties 1) are the first European settlements in the US 2) is a
nickname for a rich county 3) is an affectionate name for a county where one has a
home 4) are the counties surrounding London.

e) “Greyhound” is 1) a type of a dog 2) a large intercity bus service provider 3) an
popular brand of running shoes.

(3.2, 3, 4,2]]
++++++ b

CoenuHuTe WMEHa TIHCATENeH, TPEACTABICHHBIX B JICBOM KOJOHKE, C Ha3BaHUSIMHU
CO3JIaHHBIX HMMHU TMPOU3BEIACHUN, TNEPEUYUCICHHBIMA B TIPaBOM KOJOHKE. BHuMaHue:
BapHaHTOB OoJbIlle, YeM HEOOXOAUMO. YKaXKHTe HOMEpa BHIOPAHHBIX BAPHAHTOB B TAJIOHE
OTBETOB I0JT COOTBETCTBYIOIIICH OYKBOIi (a) — €).

a) Sir Arthur Conan Doyle 1) “Childe Harold’s Pilgrimage”

Robert Louis 2) “The Adventures of Sherlock Holmes”
Stevenson

Oscar Wilde 3) “Alice in Wonderland”

Walter Scott 4) “Hamlet”

Charles Dickens 5) “The Picture of Dorian Gray”
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6) “The Posthumous Papers of the Pickwick Club”
7) “Ivanhoe”
8) “Treasure Island”

[[2,8,5,7,6]]

L

10 11 a 2015 2016 OTGopouHBIiA TYp
Samanue Ne 12

3aBepmmte ¢pasbl, 3aM0JHUB MPONYCKH (Ppa3oBbIMH TiarojaMyd. BHuUMaHue: BapHaHTOB
Oosbie, yeM HeOOXOMMO. YKaKUTe HOMEpa BRIOPAHHBIX BAPUAHTOB B TAJIOHE OTBETOB IO
COOTBETCTBYIOIIICH OyKBOH () — €).

1) speak up 2) walk away 3) turn off 4) stand up 5) set up 6) fight back 7) lash out
a) If you want to see Mr. Johnes, I’ll _an appointment for you.
b) Please . Everyone here can express their opinion.
¢) Youcan’tjust _ from 15 years of marriage.
d) She is very brave. She can___ to anyone.
e) He __ed__the highway into the village.
[[5, 1, 2, 4,3]]
L e
3aBepmmte Ppasbl, 3aMOTHUB MPOMYCKH MOIXOASIIUMHU 110 CMBICITY CYIIECTBUTEIbHBIMU,
0o0pa30BaHHBIMU OT ()PA30BBIX IJIATOJIOB. YKa)XKUTE HOMEpA BIOPAHHBIX BAPUAHTOB B TaJIOHE
OTBETOB I10]T COOTBETCTBYIOIICH OYKBO¥ (a) — €).

1) work-out 2) outbreak 3) break-out 4) outburst 5) breakdown 6) clean-up 7) drop-
out 8) stand-in 9) warm-up

We do stretching exercises asaa) __ before starting the b) . ¢) There was a(n) ___ of
laughter when they saw Len wearing that hat. d) Because of the stress Silvia had a
nervous____ and went to hospital. e€) Any university s were looked down on by the other
students.

[[9, 1,4, 5, 7]]
e o L
3aBepm1/ITe (bpa%l, 3allOJIHUB TPOMYCKH IMOAXOAAINUMU IO CMBICITY CYIICCTBUTCIIbHBIMU.
Vkaxure HOMCpa BBIGpaHHBIX BAapHWaHTOB B TaJIOHC OTBCTOB 110 COOTBCTCTBYIOL[ICIZ 6y1(B0171
(a) —e).
1) slowdown 2) letdown 3) callback 4) giveaway 5) write-up 6) break-in 7) cut-back 8)
spin-off 9) run-through

a) We’re offering 15 lucky readers five CDs in our great CD .
b) Please have your name and number and we will give youa .
c) His last performance wasareal

d) The match got a very good _____in the morning papers.
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e) There’ve been considerable s in library funding.
[[4,3,2,5,7]]

L L e O e e e O S S
Onpenenure, KakuMu (ppa3oBBIMHU TJIAr0JIaMH U3 TPUBEIEHHBIX HIDKE Bl ObI 3aMeHIITN
BBIACJIICHHLIC KYPCHUBOM TIJIaroJjibl U CJIOBOCOYCTAHUSA. VKaxure HOMCpa BBI6paHHBIX
BApUAHTOB B TAJOHE OTBETOB I10J] COOTBETCTBYIOIIEH OyKBOH (a) — €).
1) put up 2) set up 3) turn up 4) break out 5) break in 6) set off 7) set out 8) bring up 9) go
round

a) | was surprised when my old colleague appeared unexpectedly at the office party.

b) I hope he doesn’t raise that question at the meeting.

c) The thieves must have entered the house by force and stolen the papers.

d) If someone gets into the house and stands in front of this light it makes the alarm ring.

e) If you’re going on a picnic, make sure there’s enough food to provide for everyone.
[[3,8,5,6,9]]

+++++++++H+

10 11 a 2015 2016 Ot6opouHslii Typ
3amanue Ne 13

3aBepLInTe ONMCAHUE CUTYaI[MH, BHIOPAB MOAXOSIINE IO CMBICIY CJIOBA. YKaKUTE HOMEpa
BBIOPaHHBIX BApHAHTOB B TaJOHE OTBETOB 10 COOTBETCTBYIOIIIEH OYKBOii (a) — €).

a) 1)A number 2) The number 3) Amount 4) The quantity of squatters occupying houses in
the UK b) 1) have risen 2) has grown 3) fell 4) had gone down drastically. Squatters, people
c) 1) who buy up cheap property 2) which rent out property at low price 3) who refuse to pay
rent 4) that occupy properties without paying rent, are becoming a grave problem for those
leaving their homes d) 1) in order 2) unattended 3) empty 4) vacant for long, and even short,
periods of time. What is more, they are claiming that they entered the property because e) 1)
“they had been invited” 2) “they suspected some criminal activity” 3) “they had nowhere to
stay” 4) “the door was left open” which immediately relieves them from the criminal charge
of breaking and entering.

[[2,2, 4,2 4]
L L
3aBepm1/1Te (I)pa3bl, BLI6paB noaxoamIee Mo CMBICITY CIIOBO. YKaxure HOMCpa BBI6paHHBIX
BapHAHTOB B TAJIOHE OTBETOB MO COOTBETCTBYIOIIEH OyKBOii (a) — e).

a) Did you know Kate broke up with Jim? Yeah, he's completely you know.
1) heartfelt 2) heartbroke 3) heartbreak 4) heartbroken 5) heartbreaking

b) When he told her it was a joke, she burst into

1) grief 2) crying 3) singing 4) laughter

c) I triedto her, but she just couldn't stop crying.

1) encourage 2) pity 3) comfort 4) sympathise 5) sympathy

d) Which of the following is the odd-one-out?
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1) weep 2) sob 3) cry 4) giggle 5) walil

e) Christmas can be a time if you don't have a close family.
1) alone 2) unique 3) lone 4) only 5) lonely
[[4, 4,3, 4, 5]]

T T L e 2 o B e s o o SR S
3aBepInTe ONMMCAHUE CUTYAIUH, 3allOJIHUB MPOITYCKU MOAXOASIIAMHU MO CMBICITY JEKCHUKO-
rpaMMaTUYECKIMH BapUaHTaMHU. Y KaKUTE HOMEPA BRIOPAHHBIX BAPUAHTOB B TAJIOHE OTBETOB
10J1 COOTBETCTBYIOIIEH OYKBOii (a) — €).

Environmentalists said our planet was doomed to die. Now one man says they are wrong.
"a)__ knows the planet is in bad shape,” thundered a magazine article last year. Species b)
to extinction at record rates, and the rivers are ¢)__ that d)__ are e)__ on the surface, dead.

a) 1) Each 2) Each one 3) Every 4) Everyone

b) 1) is driven 2) drive 3) are being driven 4) are going

c) 1) such poisonous 2) so poisonous 3) such poisoned 4) very poisoned

d) 1) fishes 2) fish 3) the fish

e) 1) swimming 2) floating 3) lying 4) laying

[[4,3,2,3,2]]

L L e S S T
10 11 a 2015 2016 OtGopouHsIii TYp

3aganue Ne 14

3aBepIInTe ONMMCAHUE CUTYAIlUH, 3aIlOJIHUB MPOITYCKU MOAXOSIIAMHU MO0 CMBICITY JEKCUKO-
rpaMMaTHYEeCKUMH BapUaHTaMHU. Y KaXUTE€ HOMEpPA BHIOPAHHBIX BAPUAHTOB B TaJIOHE OTBETOB
MI0J1 COOTBETCTBYIOIIEH OYKBOIA (a) — e).

When a group of young people @) in 2005 by the American Academy of Dermatology,
80% said they were aware that getting a suntan b) for their skin. Still, 60% of them
C) at least one sunburn during the previous summer. While 38% said they knew
someone who has or had skin cancer, 47% thought that people d) with a tan and
66% believed that people €) with a tan.

a) 1) were asked 2) has been questioned 3) was surveyed 4) were being interviewed

b) 1) could be good 2) can be dangerous 3) would be harmful 4) might improve

¢) 1) admitted that they had suffered 2) claimed that they experienced 3) said that they
have had 4) proved that they had had

d) 1) look beautifully 2) look healthier 3) seemed better 4) appeared unhealthy 5) was
healthy

e) 1) looked poorly 2) seem less attractive 3) appeared less attractive 4) appear more
attractive

[[3,2,1,2,4]]
B i s S IE T
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3aBepiInTe OMUCAHUE CUTYAIMH, 3allOJHUB MPOITYCKH MOIAXOMAIIMMHU MO CMBICTY JIEKCHKO-
rpaMMaTHYECKHMMU BapHaHTaMH. Y Ka)KHTE HOMEpa BRIOPAHHBIX BAPHAHTOB B TAJIOHE OTBETOB
10J1 COOTBETCTBYIOIIEH OYKBOii (a) — €).

Eco living a)__ a way of life. More and more people change their routines to embrace b)
can really protect the environment and the world we live in. The food we eat and the air we
breathe c)__living green. d)__ to live in a way that we do not deliberately violate the laws of
nature. In other words, going eco is useless if we ) actively and by example.

a) 1) became 2) becomes more 3) will become increasingly 4) is increasingly becoming

b) 1) the healthy way of life which 2) an unhealthy lifestyle which 3) a healthier lifestyle that
4) a good way of living

¢) 1) is a more important advantage of 2) is the obstacle to 3) are the most important benefits
to 4) are the key merits of

d) 1) However, we must be able 2) So, we should 3) In contrast, we must be capable 4) Yet,
we have

e) 1) will not do this 2) do not do this 3) are not doing it 4) cannot do

[[4,3,3,1,2]]

++++++++++HH
3aBeme/ITe OITMCaHUEC CUTyaluu, BCTaBUB IIOAXOOAIIINC 10 CMBLICITY JICKCHUKO-
rpaMMaTH4Y€CKUC BapHUaHThI. VYkaxure HOMCpa BBIGpaHHLIX BApHUAHTOB B TaJIOHC OTBCTOB 110/
COOTBETCTBYIOIIIEH OyKBOH () — €).

John bumped into someone at the mall. Barry crashed into a parking meter. Ryan tripped over
a bag at the airport. You a)__: people can end up in ridiculous situations when they b)

Believe it or not, people c) . The American College of Emergency Physicians warns
people about texting on the move. Emergency room (ER) doctors who d)__ with the parking
meter, say that e) when and where we text.

a) 1) saw it and maybe laughed 2) had certainly seen it and may have laughed 3) have
certainly witnessed it and cried 4) 've probably seen it, and maybe you’ve even
laughed

b) 1) are writing and walking at the same time 2) are walking and text in the same time
3) text and walk at the same time. 4) move and text in the same time

¢) 1) may injure 2) can also get hurt 3) will fall 4) can hurt

d) 1) attend to patients like Curtis, which cracked his ribs in his crash 2) heal people like
Curtis, who has cracked his ribs in his accident 3) treat people like Curtis, who
cracked his ribs in his encounter 4) cure patients like Curtis, that cracked his ribs in
his encounter

e) 1) we must be careful with 2) we need to be more cautious about 3) one should be
more attentive to 4) we should be more careless about
[[4,3,2,3,2]]
++++++++

10 11 a 2015 2016 OtGopouHslii TYp
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3amanue Ne 15

[IpounTaiiTe TEKCT W OMPENETUTE, SBJISIFOTCS JIM BBHICKAa3bIBaHUA (a) — €) UCTHHHBIMH WJIU
JIO)KHBIMU. B TajloHE OTBETOB MCTHMHHBIC BBICKA3bIBaHUS 0003HA4YbTe IUGPOH 1, JTOKHBIC —
udpoii 2.

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

19



The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) Immediate success is something that attracts future Bollywood stars.

b) Lots of acting academies and acting schools are there to make would-be stars’ dreams
come true.

c¢) Mastery in fighting may give newcomers access to the industry.

d) Success in Bollywood is not an easy matter.

e) A three-month course ensures the best roles for newcomers.

[[2,2,1,1,2]]
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Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the
most important is the ability to fight with gusto and conviction. Fights and action scenes are
an essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day | was getting peanuts in return. So I thought | had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
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before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) If a young person sets his or her mind on becoming a star, he will definitely become one.

b) Lots of acting academies and acting schools can hardly make would-be stars’ dreams
come true.

c¢) Mastery in fighting is not the only skill that gives newcomers access to the industry.

d) Politicians and actors are the richest and the most popular people in India.

e) The stars are like idols in India; a lot of people come to the shooting ground to see the
filming process.

[12,1,2,1,1]]
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Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
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of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby,
editor of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A
lot of the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.” Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of the
idiosyncratic (either in style or content), plus a strong image of community or friendship
which may often become a model for the behaviour of groups of fans themselves.” The
conclusion is that these universal aspects appeal to a wide selection of people, like a kind of
modern folklore. Fans claim these programmes as myths that belong to everyone, like Robin
Hood and King Arthur. With today’s sophisticated technology, viewers are not content
merely to sit around talking but can join in, poaching characters and concepts to convey their
own ideas. “When 1 first started,” Jenkins recalls, “we made audio-tapes of “Star Trek”
episodes, and then produced fanzines on office mimeograph machines. Today we can
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videotape shows and send stories and criticism via the Internet. We can re-edit video-footage
to create whole new home-made versions of the programmes.”

a) Henry Jenkins has conducted an analysis of how fans behave.

b) David Howe collects lots of different items connected with “Dr. Who”.

c¢) David Howe thinks that fans are labelled fairly.

d) Max Hora recognises that a place has become popular because of a series.
e) Matt Bielby used to work in publishing.

[[1,2,2,1,2]]
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Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby, editor

of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
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unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.” Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of the
idiosyncratic (either in style or content), plus a strong image of community or friendship
which may often become a model for the behaviour of groups of fans themselves.” The
conclusion is that these universal aspects appeal to a wide selection of people, like a kind of
modern folklore. Fans claim these programmes as myths that belong to everyone, like Robin
Hood and King Arthur. With today’s sophisticated technology, viewers are not content
merely to sit around talking but can join in, poaching characters and concepts to convey their
own ideas. “When 1 first started,” Jenkins recalls, “we made audio-tapes of “Star Trek”
episodes, and then produced fanzines on office mimeograph machines. Today we can
videotape shows and send stories and criticism via the Internet. We can re-edit video-footage
to create whole new home-made versions of the programmes.”

a) Henry Jenkins says that technology provides more opportunities for fans.

b) According to statistics, the majority of viewers are careful about the choice of programmes
to watch.

¢) Sometimes fans model their behavior on cult programmes.

d) The media are to blame for the fact that fans are unfairly labelled.

e) The symptoms of obsessive and compulsive behavior are very much similar to those of a
fanatic passion for cult TV.

[[2,1,2,21]]
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— 4). YkaxxuTe HOMepa BBIOpaHHBIX BapUAHTOB B TAJIOHE OTBETOB I10J] COOTBETCTBYIOIICH

OykBoli () — e).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the
most important is the ability to fight with gusto and conviction. Fights and action scenes are
an essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours
a day | was getting peanuts in return. So | thought | had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You
have got to be really involved in it so that these people enjoy what they go into the theatres
to see,” he says. The importance and pull of the Bombay film industry cannot be
overestimated. Long before a film is released it attracts huge interest with large crowds
turning up to watch the film being shot. The stars are hero-worshipped. Often they are
elevated to cult status and it is their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.
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The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) ...has prerequisites for taking up acting 1) Bhawna Somaya
b) ... thinks that success needs replicating, otherwise | 2) Maanu Bhandari

it fades away.
¢) ...works in publishing. 3) Sanjay Dutt
d) ...has chosen acting out of alternatives. 4) no one

e) ...thinks that acting is no laughing matter.
[[2,3,1,2,3]]
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Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says..

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
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work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

Which person

a) is not interested in politics? 1) Bhawna Somaya
b) takes their work seriously though being a star? 2) Maanu Bhandari
c) works in publishing ? 3) Sanjay Dutt
d) had to make a choice to get to Bollywood? 4) no one
e) thinks that acting schools do not help to reach the

top?

[[2,3,1,2,4]]
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Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction

and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
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location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.” And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby, editor
of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.” Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of the
idiosyncratic (either in style or content), plus a strong image of community or friendship
which may often become a model for the behaviour of groups of fans themselves.” The
conclusion is that these universal aspects appeal to a wide selection of people, like a kind of
modern folklore. Fans claim these programmes as myths that belong to everyone, like Robin
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Hood and King Arthur. With today’s sophisticated technology, viewers are not content
merely to sit around talking but can join in, poaching characters and concepts to convey their
own ideas. “When 1 first started,” Jenkins recalls, “we made audio-tapes of “Star Trek”
episodes, and then produced fanzines on office mimeograph machines. Today we can
videotape shows and send stories and criticism via the Internet. We can re-edit video-footage
to create whole new home-made versions of the programmes.”

Which person (or people)

a) has conducted an analysis of how fans behave? 1) Max Hora
b) focuses his collecting on one particular area? 2) Matt Bielby
c¢) thinks fans are unfairly labelled? 3) David Howe

d) recognises that a place has become popular because of a | 4) Henry Jenkins
series?

e) works in publishing?

[[4,3,3,1,2]]
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Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.
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David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak™ stereotype these fans get labelled with? Matt Bielby, editor
of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.” Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of the
idiosyncratic (either in style or content), plus a strong image of community or friendship
which may often become a model for the behaviour of groups of fans themselves.” The
conclusion is that these universal aspects appeal to a wide selection of people, like a kind of
modern folklore. Fans claim these programmes as myths that belong to everyone, like Robin
Hood and King Arthur. With today’s sophisticated technology, viewers are not content
merely to sit around talking but can join in, poaching characters and concepts to convey their
own ideas. “When 1 first started,” Jenkins recalls, “we made audio-tapes of “Star Trek”
episodes, and then produced fanzines on office mimeograph machines. Today we can
videotape shows and send stories and criticism via the Internet. We can re-edit video-footage
to create whole new home-made versions of the programmes.”
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a) obsessive 1) stylish

b) well-adjusted 2) thinking too much about a particular person or thing in a way
which is considered abnormal

C) accurate 3) unable to control their behaviour
d) tacky 4) tidy and in order
e) compulsive 5) temperamental

6) thinking too much about a particular person or thing in a way
which is  considered normal

7) cheap, badly made

8) correct and true in every detail

9) able to deal with people, problems and life in general in a normal
and sensible way

[[2,9,8,7,3]]

+H+++HHH

[IpounTaiite TekcT U BbIOEpETE BEpHBIE TOJKOBAaHHUA CJIOB (a) — €), UCIOJIb3Yysl BapHaHTHl B
MpaBol KOJIOHKE. YKaXUTe HOMepa BBIOpaHHBIX BAPUAHTOB B TAJOHE OTBETOB IOJ
COOTBETCTBYIOIIEH OYKBOH (a) — €).

Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
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books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak™ stereotype these fans get labelled with? Matt Bielby, editor
of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.” Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of the
idiosyncratic (either in style or content), plus a strong image of community or friendship
which may often become a model for the behaviour of groups of fans themselves.” The
conclusion is that these universal aspects appeal to a wide selection of people, like a kind of
modern folklore. Fans claim these programmes as myths that belong to everyone, like Robin
Hood and King Arthur. With today’s sophisticated technology, viewers are not content
merely to sit around talking but can join in, poaching characters and concepts to convey their
own ideas. “When 1 first started,” Jenkins recalls, “we made audio-tapes of “Star Trek”
episodes, and then produced fanzines on office mimeograph machines. Today we can
videotape shows and send stories and criticism via the Internet. We can re-edit video-footage
to create whole new home-made versions of the programmes.”

a) idiosyncratic 1) almost as good as new
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b) mint 2) eccentric

C) accurate 3) unable to control their behaviour
d) tacky 4) cheap, badly made
e) compulsive 5) temperamental

6) extraordinary

7) tidy and in order

8) correct and true in every detail

9) in perfect condition

[[2,9,8,4,3]]

o B B o S e e
[IpounTaiiTe TekcT W BBHIOEPHTE BEPHOE TOJIKOBAHME CIOBOCOYETAHM (a) — €). YKaxuTe
HOMEpa BHIOPAHHBIX BAPUAHTOB B TaJJOHE OTBETOB T10JT COOTBETCTBYIOIIEH OYKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says..

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews

and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
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even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) to be a passport 1) to raise money

b) to switch on to acting 2) to materialize

c) to ensure big takings 3) to fight with gusto

d) to spiral upwards 4) to save effort

e) to shed inhibitions 5) to become more confident

6) to turn up to something

7) to increase

8) to choose acting

9) to ensure access

[19,8,1,7,5]]

+++++++

[IpounTaiite TeKCT U BhIOEpPETE BEpHBIC TOJKOBAHUS CIIOB (a) — €), UCMOJIb3Yysl BapHaHTHl B
MpaBoii KOJIOHKE. YKaXUTE HOMEpa BBIOPAHHBIX BAapUAHTOB B TaJlOHE OTBETOB IO
COOTBETCTBYIOIIEH OYKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.
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Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) to raise money 1) to ensure big takings
b) to choose acting 2) to materialize
C) to ensure access 3) to fight with gusto
d) to increase 4) to save effort
e) to become more confident 5) to shed inhibitions
6) to turn up to something
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7) to spiral upwards

8) to switch on to acting

9) to be a passport

[[1,8,9,7,5]]
+++++++

10 11 a 2015 2016 OtGopouHsIii TYp
3aganue Ne 18

[IpounTaiiTe TEKCT U BBHIOCPUTE CHHOHUMBI CJIOB (a) — €). YKaXuTe HOMEpa BBIOPAHHBIX
BApUAHTOB B TAJOHE OTBETOB I10J] COOTBETCTBYIOIIEH OyKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.
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Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) ahandful 1) a small number 2) a large number 3) a hand full of something

b) gusto 1) appetite 2) disgust 3) energy and enthusiasm
c) conviction 1) convenience 2) conscience 3) a strong belief
d) pull 1) appeal 2) attraction 3) desire

e) elevated 1) promoted 2) escalated 3) driven
[[1,3,3,1,1]]

T o o s
[IpounTaiiTe TEKCT W BBIOEPUTE CHHOHUMBI CJOB (a) — €). YKaXHUTe HOMepa BHIOPAHHBIX
BApUAHTOB B TAJOHE OTBETOB I10J] COOTBETCTBYIOMIEH OyKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

37



The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) to spring up (para 1) 1) to jump up 2) to appear 3) to move suddenly in a particular
direction 4) to be a success

b) invaluable (para 2) 1) priceless  2) precious 3) worthy 4) expensive

c) hopefuls (para 2) 1) aspirations 2) hopes 3) people seeking success 4) candidates

d) to enroll  (para 2) 1) to complete a course 2) to join a course 3) to attend 4) to pay a
tuition fee

e) elevated (para 3) 1) promoted 2) escalated 3) driven 4) risen

[[2,1,3,2,1]]

L L L

[TpounTaiiTe TEKCT W BBIOCEPUTE CHHOHUMBI CJIOB (a) — €). YKaXkuTe HOMepa BBIOPAHHBIX
BapHAHTOB B TAJIOHE OTBETOB MOJ] COOTBETCTBYIOIIEH OyKBOii (a) — €).

QUALITY

New-style quality is just a fiddle

Old-style excellence got a bad name, says Tony Jackson. The aim should be to
provide a product consistently and make it the best you can.

And so old-style quality got a bad name in business circles. It was all very well for artists to
produce uncompromising masterpieces. The job of companies was to please the market. At
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this point, let us consider the UK-based retailer Marks and Spencer (M&S), who claim the
following: “We offer our customers unbeatable quality.” What does ‘quality” mean here?
After all, they would not claim to sell the world’s best suits or beef stroganoff: for that, you
would go to Saville Row or a three-star restaurant. But neither would M&S accept that their
quality lies in mere consistency. One would expect a pair of M&S shoes or knickers to be the
stated size, and to be efficiently cut and stitched. But one would also expect them to look and
feel nice: to exhibit, in other words, a degree of quality in the older sense.

Whatever happened to the first definition? Around 1970, legend has it, a group of investment
analysts visited a world-famous UK engineering company. They posed the usual questions of
their trade: about margins, stock turns, balance sheet ratios and so forth.

The company’s executives seemed honestly puzzled. They did not see the relevance of all
this, they said. Their products were the finest in the world. Why all this nitpicking about
numbers? Rolls-Royce, the company in question, duly went bust in 1973. The trouble about
old style quality, it seemed, was that it pandered to the worst kind of supply-driven
management. The engineers would make the product to the highest possible standard and
price it accordingly. If the public were Philistine enough to turn it down, so much the worse
for the public.

The term ‘quality’ is one of the most abused in the business lexicon. What exactly does it
mean? Our grandparents would have been in no doubt. Quality meant excellence: a thing was
the best of its kind, and that was that. A Stradivarius violin had quality; a tinker’s fiddle did
not. In the business world, however, the word has acquired an unrecognizably different
meaning. As defined by the American statistician W Edwards Deming some 50 years ago,
quality means consistency, a lack of defects.

But a defect means only a result lying outside a specified range. The product can still be
rubbish, but it must be consistent rubbish. As someone puts it in the Spice Girls’ film Spice
World, “that was perfect, girls, without actually being any good”.

Thus, quality acquires overtones of a third meaning: that of value for money. This is not an
absolute concept. If | am selling a badly-pressed CD of unpopular songs from the 1960s, | do
not confer quality on it merely by ensuring it is cheaper than any comparable CD. To qualify
for this meaning, the article must be of a certain standard; and it should convey a sense not of
outright cheapness but of being sold at a fair price.

Even so, this is slippery ground. The US fast foods group, McDonald’s, for instance, talks of
its ‘high quality food’. But at 99 cents or 99 pence, its hamburgers are as close to absolute
cheapness as any inhabitant of the developed world could reasonably desire. They are also
highly consistent. Eat a McDonald’s anywhere around the world, and the result will be
roughly similar — a logistical feat which is not to be sneered at.
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But as anyone who has eaten a really good American hamburger can attest, a McDonald’s is
also a long way from quality in the original sense. McDonald’s, like M&S, has had its ups
and downs in the past year or two. Perhaps what is needed here is a slightly different view of
quality: one that aims at consistency but at the same time tries to achieve an old-fashioned
type of excellence.

It sounds a tall order. But in today’s markets, the customers are in charge. And why should
they accept less.
a) Fiddle 1) joke 2) sth dishonest 3) violin 4) fashion
b) Confer (quality)) 1) talk 2) attach 3) give 4) develop
c) Outright (cheapness) 1) direct 2) total 3) considerable 4) desirable
d) Slippery ground 1) ice 2) dangerous situation 3) sensitive issue 4) difficult to define
e) Attest 1) test 2) testify 3) agree 4) claim
[[2,3,2,4,2]]
e e e e S S S S
10 11 a 2015_2016 Ot6GopouHslii Typ
3amanme Ne 19

[IpounTaiitTe TEKCT M OMpeNeNNUTe, K KaKUM CJIOBaM M CJIOBOCOYETAHUSM, NMPUBEAEHHBIM B
MPaBOil KOJIOHKE, OTHOCSTCS CJEAYIOLIME CJIOBA B JIEBOM KOJIOHKE. YKaXUT€ HOMEpa
BBEIOpAHHBIX BAPUAHTOB B TAJIOHE OTBETOB I10JI COOTBETCTBYIOIIEH OYKBOH (a) — €).

1) Everyone has a favourite television programme, but they tend not to record and re-
watch every episode, endlessly discuss the plots, dress up as the characters and
conventions, collect every available item of merchandise and engage in passionate
letter-writing campaigns with the programme-makers. These are all typical activities
for fans from the extraordinarily obsessive world of cult TV.

2) There are two main kinds of programmes that attract this kind of following: science
fiction and fantasy drama. The fact that a programme is no longer made may add to its
appeal. Max Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in
Wales, the distinctive location of the cult TV series “The Prisoner”, starring Patrick
McGoohan. He also helps run “The Prisoner” fan club, “Six of One”, which boasts
2,000 members, little short of incredible given that not a single episode has been made
since 1968. “Some 250,000 people visit Portmeirion every year,” he says
proudly.”And I’d say that about half of those come because of “The Prisoner””. But
the cult shows to end all cult shows are the science-fiction epics “Star Trek” and Dr
Who”.

3) David Howe is one of the country’s leading authorities on “Dr Who” and one of its
biggest fans. More than a thousand items have been marketed in conjunction with the
programme, and he’s got one example of almost all of them. The main part of his
collection consists of books. He has a copy of every one of the one hundred and fifty-
three published. In most cases, he has got every cover, edition and printing. All in
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4)

5)

6)

mint condition, of course. Howe points out just how normal the average “Dr Who”
fan is: “He’s between twenty and thirty years old, well-adjusted, married with
children, plays tennis or something in the evening, drives a car and might watch the
odd “Dr Who” episode on video if he hasn’t got anything better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby,
editor of the science-fiction magazine “SFX”, concedes that it may have a factual
basis. “A lot of the most excessive fans are male, have studied physics or engineering
and wear a rather unappealing combination of ill-fitting T-shirts, nasty jeans and
horrible badges relating to their favourite programmes — and anoraks. But they’re the
hard core, the ones who buy all the tacky commercial merchandise. Most fans are
perfectly ordinary people. They come in both sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction
Audiences: Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins.
According to Jenkins, Director of Film and Media Studies at the Massachusetts
Institute of Technology, “Fans are often seen as emotionally uncontrollable, obsessed
with consumption and trivia, socially isolated and incapable of separating fiction from
real life.” Jenkins proposes that the media perpetuate these myths for a reason. Given
that statistics tell us that most households indiscriminately watch eight or so hours of
TV every day, he argues, “It is useful to have an image of someone who is really
obsessed with television — a fan — so that your own relationship with the media can be
presented as normal, sane and rational. Secondly, it fits the contempt which the media
industry has towards its own product, a sense that if these people actually find
something of value in television, then there must be something wrong with them.”

Jenkins identifies several elements that all cult programmes seem to share: “A
densely-constructed world which rewards re-reading and speculation, an element of
the idiosyncratic (either in style or content), plus a strong image of community or
friendship which may often become a model for the behaviour of groups of fans
themselves.” The conclusion is that these universal aspects appeal to a wide selection
of people, like a kind of modern folklore. Fans claim these programmes as myths that
belong to everyone, like Robin Hood and King Arthur. With today’s sophisticated
technology, viewers are not content merely to sit around talking but can join in,
poaching characters and concepts to convey their own ideas. “When I first started,”
Jenkins recalls, “we made audio-tapes of “Star Trek” episodes, and then produced
fanzines on office mimeograph machines. Today we can videotape shows and send
stories and criticism via the Internet. We can re-edit video-footage to create whole
new home-made versions of the programmes.”
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a) about half of those come (para. 2) 1) “Dr Who”

b) and one of its biggest fans (para. 3) 2) the stereotype

c) it may have a factual basis (para. 4) 3) country

d) they are the hard core (para. 4) 4) male fans

e) towards its own product (para. 5) 5) 2000 members of “The Prisoner” fun club
6) the media

7) the science-fiction magazine “SFX”

8) tourists coming to Portmeirion

9) industry

[[8,1,2,4,9]]
+H+++++

Onpenenure, K KakUM CJIOBaM M CIIOBOCOYETAHUSAM, NPUBEAEHHBIM B IPAaBOM KOJIOHKE,
OTHOCSITCS CJICIYIOIIHNE CJIOBA B JICBOW KOJIOHKE. YKa)KUTE HOMEpa BHIOPaHHBIX BAPHAHTOB B
TaJIOHE OTBETOB I10J] COOTBETCTBYIOMIEH OyKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most
important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day I was getting peanuts in return. So I thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so I thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says...

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dutt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
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before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) lucky ones 1) struggling for success
b) it is not easy 2) crowds of fans

c) involved in it so that 3) gaining success

d) their popularity 4) stars

e) they do have 5) artistes

6) acting schools

7) hordes of hopefuls

8) newcomers

9) work

[[8,3,9,7,6]]
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Onpenenure, K KakUM CJIOBaM M CIIOBOCOYETAHUSM, NMPUBEAEHHBIM B IPAaBON KOJOHKE,
OTHOCSITCS CJICYIOIINE CJIOBA B JICBOW KOJIOHKE. YKa)KHTE HOMEpa BHIOPaHHBIX BAPHAHTOB B
TaJIOHE OTBETOB I10J] COOTBETCTBYIOMIEH OYyKBOH (a) — €).

Struck by the glamour and riches of India’s film city thousands of aspiring actors come to
Bombay every year. Only a handful will be successful but that does not keep the majority of
would-be stars away. Taking full advantage of this migration, numerous acting academies
and acting schools have sprung up alongside the film industry. Their aim, they say, is to help
star-struck newcomers realise their dreams. The reality, however, is far from instant and easy
success.

Bombay’s acting schools teach many invaluable lessons in the art of acting. Perhaps the most

important is the ability to fight with gusto and conviction. Fights and action scenes are an
essential ingredient in any Indian blockbuster film. Newcomers who want to get into the
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industry are prepared to pay up to $800 to learn such techniques. Enrolling on three-month
acting courses, they hope that the training will be their passport to roles in Bollywood — the
world’s biggest film industry. For most, however, the dream never materializes, but that
doesn’t stop hopefuls coming from all over India. Maanu Bhandari from Delhi has enrolled
with an acting school, lured by thoughts of fame and fortune. “Working ten to twelve hours a
day | was getting peanuts in return. So | thought I had better switch on to acting because if
you really want to be rich and famous in India, you either become a politician or an actor.
Politics was not my cup of tea so | thought I would switch on to acting. It’s probably in my
genes as my mother was a stage artiste,” she says.

The lucky ones will make it onto the set of big budget movies with lavish sets, large crews
and megastars in the leading roles. But the struggle does not end there. Sanjay Dultt is one of
Bollywood’s superstars. He says that reaching the top is hard enough, but staying there is
even tougher. “It is not easy. It is very, very hard to get into these guys’ hearts. You have to
work hard, you have got to perform well. You just cannot take your work as a joke. You have
got to be really involved in it so that these people enjoy what they go into the theatres to see,”
he says. The importance and pull of the Bombay film industry cannot be overestimated. Long
before a film is released it attracts huge interest with large crowds turning up to watch the
film being shot. The stars are hero-worshipped. Often they are elevated to cult status and it is
their popularity which ensures big takings at the box-office.

Dil to Pagal hai (The Heart is Mad) is one of the biggest Bollywood hits of recent times. But
the production costs of films like this are spiraling upwards. Bhawna Somaya, editor of the
monthly film magazine G, says that film producers, looking to cut costs, have welcomed the
idea of acting schools where trainees pay for their own courses. “In the old days, Mehboob
Khan or whoever, were the pioneers. They used to spend a lot of time — a few months,
sometimes a year — to train the guy before he came onto the studio. Today that effort is being
saved by the acting schools doing it,” he says.

The Bombay acting schools do not promise to make people stars. However, they do have an
important role to play in the future of India’s film industry. With their help, young aspirants
shed their inhibitions in front of the camera. And young actors learn the discipline needed for
what can be a demanding career.

a) their aim 1) fighting

b) realise their dreams 2) crowds of fans
c) such techniques 3) gaining success
d) they hope 4) this fact

e) but that doesn’t stop 5) artistes

6) acting schools

7) hordes of hopefuls

8) newcomers

9) a joke
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[[6, 8, 1, 8, 4]]
+++++++

10 11 a 2015 2016 OtGopouHsIii TYp
3amanue Ne 20

HquHTaFITC TCKCT U ONPCACIUTC, KAKUMU YaCTAMU pCUU SABJIAIOTCA HOAYCPKHYTHIC CJIOBA B

TEKCTE. YKaKUTE HOMEpa BHIOPAHHBIX BAPMAHTOB B TaJOHE OTBETOB ITOJI COOTBETCTBYIOIIEH
OykBoOii (a) — €).

1) verb/verbal 2) noun 3) adjective 4) adverb 5) pronoun 6) conjunction 7) preposition
8) numeral

a) perfectly b) male c) fifty-three d) fit e) wider

Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby, editor
of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
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their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
actually find something of value in television, then there must be something wrong with
them.”

Jenkins identifies several elements that all cult programmes seem to share: “A densely-
constructed world which rewards re-reading and speculation, an element of the idiosyncratic
(either in style or content), plus a strong image of community or friendship which may often
become a model for the behaviour of groups of fans themselves.” The conclusion is that these
universal aspects appeal to a wide selection of people, like a kind of modern folklore. Fans
claim these programmes as myths that belong to everyone, like Robin Hood and King Arthur.
With today’s sophisticated technology, viewers are not content merely to sit around talking
but can join in, poaching characters and concepts to convey their own ideas. “When 1 first
started,” Jenkins recalls, “we made audio-tapes of “Star Trek” episodes, and then produced
fanzines on office mimeograph machines. Today we can videotape shows and send stories
and criticism via the Internet. We can re-edit video-footage to create whole new home-made
versions of the programmes.”

[[4,3,8,1,3]]
L L
HpoanaﬁTe TEKCT U OHNPCACIUTC, KAKUMHU YaCTAMHU PCUU ABJIAKOTCA HOAYCPKHYTHIC CJIOBA B

TEKCTE. YKaXUTE HOMepa BHIOPAHHBIX BAPUAHTOB B TAJIOHE OTBETOB MOJI COOTBETCTBYIOIICH
OykBoii (a) — €).

1) averb/verbal 2) a noun 3) an adjective 4) an adverb 5) a pronoun 6) a conjunction 7)
a preposition 8) a numeral

a) starring b) also ¢) conjunction d) most e) or

Everyone has a favourite television programme, but they tend not to record and re-watch
every episode, endlessly discuss the plots, dress up as the characters and conventions, collect
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every available item of merchandise and engage in passionate letter-writing campaigns with
the programme-makers. These are all typical activities for fans from the extraordinarily
obsessive world of cult TV.

There are two main kinds of programmes that attract this kind of following: science fiction
and fantasy drama. The fact that a programme is no longer made may add to its appeal. Max
Hora works in “The Prisoner” shop at the Portmeirion Village Hotel in Wales, the distinctive
location of the cult TV series “The Prisoner”, starring Patrick McGoohan. He also helps run
“The Prisoner” fan club, “Six of One”, which boasts 2,000 members, little short of incredible
given that not a single episode has been made since 1968. “Some 250,000 people visit
Portmeirion every year,” he says proudly.”And I’d say that about half of those come because
of “The Prisoner””. But the cult shows to end all cult shows are the science-fiction epics
“Star Trek” and Dr Who”.

David Howe is one of the country’s leading authorities on “Dr Who” and one of its biggest
fans. More than a thousand items have been marketed in conjunction with the programme,
and he’s got one example of almost all of them. The main part of his collection consists of
books. He has a copy of every one of the one hundred and fifty-three published. In most
cases, he has got every cover, edition and printing. All in mint condition, of course. Howe
points out just how normal the average “Dr Who” fan is: “He’s between twenty and thirty
years old, well-adjusted, married with children, plays tennis or something in the evening,
drives a car and might watch the odd “Dr Who” episode on video if he hasn’t got anything
better to do.”

So how accurate is the “anorak” stereotype these fans get labelled with? Matt Bielby, editor
of the science-fiction magazine “SFX”, concedes that it may have a factual basis. “A lot of
the most excessive fans are male, have studied physics or engineering and wear a rather
unappealing combination of ill-fitting T-shirts, nasty jeans and horrible badges relating to
their favourite programmes — and anoraks. But they’re the hard core, the ones who buy all the
tacky commercial merchandise. Most fans are perfectly ordinary people. They come in both
sexes and all ages.”

A fanatical passion for science-fiction or fantasy TV does not fit with the traditional
psychiatric diagnosis of obsessive and compulsive behaviour. A wider explanation is
provided in a definitive scientific discussion of fan culture, “Science Fiction Audiences:
Watching Dr Who and Star Trek”, by John Tulloch and Henry Jenkins. According to Jenkins,
Director of Film and Media Studies at the Massachusetts Institute of Technology, “Fans are
often seen as emotionally uncontrollable, obsessed with consumption and trivia, socially
isolated and incapable of separating fiction from real life.” Jenkins proposes that the media
perpetuate these myths for a reason. Given that statistics tell us that most households
indiscriminately watch eight or so hours of TV every day, he argues, “It is useful to have an
image of someone who is really obsessed with television — a fan — so that your own
relationship with the media can be presented as normal, sane and rational. Secondly, it fits the
contempt which the media industry has towards its own product, a sense that if these people
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actually find something of value in television, then there must be something wrong with
them.”

Jenkins identifies several elements that all cult programmes seem to share: “A densely-
constructed world which rewards re-reading and speculation, an element of the idiosyncratic
(either in style or content), plus a strong image of community or friendship which may often
become a model for the behaviour of groups of fans themselves.” The conclusion is that these
universal aspects appeal to a wide selection of people, like a kind of modern folklore. Fans
claim these programmes as myths that belong to everyone, like Robin Hood and King Arthur.
With today’s sophisticated technology, viewers are not content merely to sit around talking
but can join in, poaching characters and concepts to convey their own ideas. “When 1 first
started,” Jenkins recalls, “we made audio-tapes of “Star Trek” episodes, and then produced
fanzines on office mimeograph machines. Today we can videotape shows and send stories
and criticism via the Internet. We can re-edit video-footage to create whole new home-made
versions of the programmes.”

[[1,4,2,5,6]]
++++++++++HH
HpoanaﬁTe TCKCT MU ONpPCACIINTC, KAaKHUMH YaCTAMU PCUU SABJIIAIOTCA HI/I)KerI/IBe,I[éHHbIe
ClIoOBA B TEKCTE. YKaXKHUTE HOMCEpa BI)I6paHHI)IX BApPHUAHTOB B TaJOHC OTBCTOB 1101
COOTBETCTBYIOIIICH OyKBOH (a) — €).

1) verb/verbal 2) noun 3) adjective 4) adverb 5) pronoun 6) conjunction
7) preposition 8) numeral
a) lexicon b) defined c) someone d) accordingly e) executive

New-style quality is just a fiddle
Old-style excellence got a bad name, says Tony Jackson. The aim should be to
provide a product consistently and make it the best you can.

And so old-style quality got a bad name in business circles. It was all very well for artists to
produce uncompromising masterpieces. The job of companies was to please the market. At
this point, let us consider the UK-based retailer Marks and Spencer (M&S), who claim the
following: “We offer our customers unbeatable quality.” What does ‘quality’ mean here?
After all, they would not claim to sell the world’s best suits or beef stroganoff: for that, you
would go to Saville Row or a three-star restaurant. But neither would M&S accept that their
quality lies in mere consistency. One would expect a pair of M&S shoes or knickers to be the
stated size, and to be efficiently cut and stitched. But one would also expect them to look and
feel nice: to exhibit, in other words, a degree of quality in the older sense.

Whatever happened to the first definition? Around 1970, legend has it, a group of investment

analysts visited a world-famous UK engineering company. They posed the usual questions of
their trade: about margins, stock turns, balance sheet ratios and so forth.
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The company’s executives seemed honestly puzzled. They did not see the relevance of all
this, they said. Their products were the finest in the world. Why all this nitpicking about
numbers? Rolls-Royce, the company in question, duly went bust in 1973. The trouble about
old style quality, it seemed, was that it pandered to the worst kind of supply-driven
management. The engineers would make the product to the highest possible standard and
price it accordingly. If the public were Philistine enough to turn it down, so much the worse
for the public.

The term ‘quality’ is one of the most abused in the business lexicon. What exactly does it
mean? Our grandparents would have been in no doubt. Quality meant excellence: a thing was
the best of its kind, and that was that. A Stradivarius violin had quality; a tinker’s fiddle did
not. In the business world, however, the word has acquired an unrecognizably different
meaning. As defined by the American statistician W Edwards Deming some 50 years ago,
quality means consistency, a lack of defects.

But a defect means only a result lying outside a specified range. The product can still be
rubbish, but it must be consistent rubbish. As someone puts it in the Spice Girls’ film Spice
World, “that was perfect, girls, without actually being any good”.

Thus, quality acquires overtones of a third meaning: that of value for money. This is not an
absolute concept. If | am selling a badly-pressed CD of unpopular songs from the 1960s, | do
not confer quality on it merely by ensuring it is cheaper than any comparable CD. To qualify
for this meaning, the article must be of a certain standard; and it should convey a sense not of
outright cheapness but of being sold at a fair price.

Even so, this is slippery ground. The US fast foods group, McDonald’s, for instance, talks of
its ‘high quality food’. But at 99 cents or 99 pence, its hamburgers are as close to absolute
cheapness as any inhabitant of the developed world could reasonably desire. They are also
highly consistent. Eat a McDonald’s anywhere around the world, and the result will be
roughly similar — a logistical feat which is not to be sneered at.

But as anyone who has eaten a really good American hamburger can attest, a McDonald’s is
also a long way from quality in the original sense. McDonald’s, like M&S, has had its ups
and downs in the past year or two. Perhaps what is needed here is a slightly different view of
quality: one that aims at consistency but at the same time tries to achieve an old-fashioned
type of excellence.

It sounds a tall order. But in today’s markets, the customers are in charge. And why should
they accept less.

[[2,1,5,4,2]]
e o
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10 11 a 2015 2016 OtGopouHsIii TYp
TBopueckoe 3aganue

[TpounTaiite TEKCT Ha PYCCKOM SI3bIKE M M3JIOKUTE €r0 OCHOBHOC COJCpXKaHHUE Ha
AHTTIUICKOM sI3bIKe. BhIpazure cBoe OTHOIIEHHE K 00CyxmaaeMoit mpobinemarnke. OObemM —
220 — 250 cnos.

O poJM KHHO B ’KU3HHU YeJIOBEKA

Kunemarorpad yBuaen cBer uyrh Goibiie Beka Hazaln. C Tex Mmop, KOHEUHO, 3Ta OTpacib
HCKYCCTBa OYEHb CHJIBHO BbIpociia M HM3MeHuiach. KuHemarorpad mIOoTHO 3acen B KU3HU
moneit. Kuao urpaer u o0yJaroniyo U pa3BieKaronryro poib. O0y4arh HAYMHAIOT (UIBMBI
YK€ ¢ MalbIX JeT. JleTn oueHb nro0sIT cMOTpeTh MynbTuibMbl. Ha npumepe nepconaxei
JIETAI0T BBIBOJIBL, YTO TAKOE IUIOXO W XOPOINO, AOOpBIE WIJIM 37bIe M T. . A YK CKOJBKO
smoruii  mepexuBarotr! Ecimm cmoTpers (uiabMbI 0 ApykOe, BEpHOCTH, CMEIOCTH H
OI1aropoJICTBE € JETCTBA, TO BEPOATHEE BCETO, MMOB3POCIIEB, MPUBbIUKA HE U3MEHUTCA. KuHO
— 3T0 oAHAa U3 caMbIX 3 exTuBHBIX hopm oOyueHus. Kakoit Ob1 cMbICT He ObLI 3aJI0)KEH B
buabMe, KaxAbli CMOXKET MOMYyYUTh HH(OpPMALNIO, HHTEPECYIOIIYI0 UMEHHO €ro, HalTu
Uy JUis pa3MbliUieHu. Bo3Mo)kHO, 4enoBek B (puiibMe HaWIeT OTBETHl Ha Ba)KHbBIE
Bonpockl. Takxke (WIBM MOXET CTaTh CTUMYJIOM K KakOMY-TO JCHCTBHUIO, BIOXHOBHUTH
yesloBeKa Ha NocTynok. KumHo, Kak pas3BieueHue, yxe HUKyaa He JeTb. KTo-To mobur
MOCUJETh TIEpENl TEICBU30POM B OJMHOYECTBE, JIpyrue coOuparoTcsi Bced cembei. B
HACTOSIIEE BPEMsI BBIITYCKAETCSI OYEHb OOJIbIIIOE KOJUYECTBO (QUIBMOB €XeroaHo. Kaxmapri
CMOXET HaWTH TO, YTO €My MO Jymie. B 3aBUCHMOCTM OT HAaCTPOEHHUS U MPEANOYTECHUI
MOKHO CMOTPETh JETEKTHUBBI, MeEJOJApaMbl, YXKacbl, HCTOpHueckue QuiabMbl. KuHo
3aCTaBIsET CMEAThCA M IUIAKaTh, PaloBaTbCs U TPyCTUTh. PUIbMBI MOTYT JaTh TaKHE
SMOILIMH, IEPEKUTH CUTYaALlUU, KOTOPBIX B PEaJIbHON KU3HM HET. Tak 4To KMHO €llie JOIro He
YTPaTUT CBOEr0 BAXXHOTO MeECTa B JKM3HU JIOAECH. B KMHOKapTMHAX, KaKIpli HaWJEeT
MH(}OPMALIHIO, UHTEPECYIOIIYI0O UMEHHO €ro, HaleT Muuly AJs pa3MbllUIeHHd. Bo3aMoxHo,
4yelnoBeK B (uUIbME HaWAET OTBEThl Ha BaXKHbIE BOIPOCHL. Takke (QUIbM MOXET CTaTh
CTUMYJIOM K KakOMY-TO JI€HCTBHUIO, BJOXHOBHUTH Y€JIOBE€Ka Ha MOCTyHNoK. CerogHsi KUHO
0ojee JOCTYNHO 3pUTEISIM, TaK Kak CMOTPETb €ro MOXHO IO TeJeBU30pYy, Ha JKpaHe
MOHHTOpa, JUOO CXOAUTh B KHUHOTeaTp. VIHTEepHET [aeT KHUHOMaHaM IPEUMYIIECTBO
CMOTpPETh HOBMHKHU INEPBBIMH M BBIOMpPATh MO CBOEMY BKYCY, @ HE TO, YTO IOKa3bIBAIOT 110
TEJIEBU30py WM B KMHOTeaTpax. Takas Tpaauuus, Kak NPUIVIACUTH JEBYUIKY B KHHO, HE
yTpaTwia aKkTyaJdbHOCTH M ceiuac. KMHOMHAYCTpHUsS HaXoOAWTCS B IIOCTOSHHOM pOCTE,
Ha4yMHAasl C MEPBOTO IMOSBUBIIErocs pojuka. B Hamie BpeMs npu MpousBoJCcTBE (HUIEMOB
WCIOJIb3YIOTCSl COBEPILIEHHBIE TEXHOJIOTUH, YTO IO3BOJSET BBIMYCKAaTh KUHO C OTIUYHBIM
KauecTBOM M300pakeHUsI W yIUBUTENbHBIMU crneip@dexramu. 3D unzobpaxeHue, 3BYK,
coBpeMeHHas rpaduKa 3acTaBIISIOT 3pUTENS TOUYBCTBOBAThH Ce0sl T€pOEeM MPOUCXOISIIEro Ha
sKpaHe. briarogaps oco0oif poiaM KMHO B JKU3HU YEJIOBEKA, 3TO JOBOJILHO NMPHOBUIBHAS U
BOCTpeOOBaHHAsl JEATENbHOCTh II0y-OM3Heca. Eciau ¢(uiabM MOHpaBUTCS 3pUTENSAM, 3TO
MIPUHECET OTPOMHYIO NMPHOBLIL €ro co3aaressiM. 1103ToMy NMPOU3BOJUTENHN CTAPAIOTCS CHSThH
KMHO BBICOKOT'O KayecTBa C MHTPUIyIOIIHUM croxeroM. C pa3ButueMm cetu MHTepHET y Hac
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MOSIBUJIACh OTIIMYHAS BO3MOXKHOCTh CMOTPETh (DMIBMBI OHJIalWH. MBI BEIOMpaeM UMEHHO TOT
¢GUIBM, KOTOPBIM HaM OOJIbIIE BCETO XOYETCSl IOCMOTPETh, HAM HE HYXXHO €r0 CKa4HMBaTh,
MBI MOXEM CMOTPETh €ro Kak ¢ KpaHa MOHMUTOpPA, TaK WM ¢ IulaHmera. [IpustHo mpoBectn
Beuep IOCIEe TPYLOBOTO IHS PAIOM C JOPOTMMH JIIOABMH 3a INPOCMOTPOM JIFOOMMOTO
¢unbmal

e

[IpounTaiiTe TEKCT Ha PYCCKOM S3BIKE W H3JIOKHTE €ro OCHOBHOE COJICpP)KaHHE Ha
AHTJIMHCKOM sI3bIKe. BhIpaszure cBoe OTHOIICHHE K 00CyxmaaeMoi nmpooiemaTrke. O0beM —
220 — 250 ciosB.

3ayeM yYHTHCSl B MY3BIKAJILHOM HIKOI€e?

Ecte Beckne IIPUYUHBI YYUTBCA MY3BIKC, WU O3TH HNPHUYUHBI JOJDKHBI 3HATH COBPCMCHHBIC
POOUTECIIN U ICTH.

1. Urpate — 5TO cnemoBaTh Tpaguluu. My3bIKe y4YWIM BCEX apUCTOKPATOB, PYCCKUX H
eBporneickux. My3uupoBarth — 3T0 JIOCK, OJI€CK U LUK, anodeo3 CBEeTCKUX MaHep.

2. My3bIKaibHbIC 3aHATHS BOCIUTHIBAIOT BOJIIO U IMCIUIUIMHY: 3aHUMATbCS HA HHCTPYMEHTE
HAJ0 TOCTOSIHHO, PETYJISpHO W 0e3 mepepbIiBOB. 3UMOI U JIETOM, B OyIHU U Mpa3qHHUKH.
[ToutH ¢ TEM K€ ynopCcTBOM, C KAKMM YEMIIMOHBI TPEHUPYIOTCS B cCiopT3asie U Ha Kartke. Ho,
B OTJIMYHEC OT I'CpOCB CIIOpTA, UI'pasd HA posJIC, HEJIb3A CJIOMATh HU IICH0, HU HOI'Yy, HU Ja>KC
pyKy. My3bIka — 3TO BOCIIUTaHUE XapakTepa 0e3 pucka TPaBMBbI.

3. 3aHumasicb MYy3bIKOM, peOEHOK pa3BUBaeT MaTeMaTudeckue crnocoOHocTu. OH
IMPOCTPAHCTBCHHO MBICIIMT, IIOIMaaad Ha HYXHBIC KIIaBUIIHW, MAHUITYJIUPYET a6CTpaKTHI>IMI/I
3BYKOBBIMH (DUTypamH, 3alIOMHHAsi HOTHBIM TEKCT, U 3HAET, YTO B MY3BIKAJILHOI Ibece KakK B
MaTEeMaTHYeCKOM JI0OKa3aTelIbCTBE: HU y0aBUTh, HU mpubaBuTh! He cmyuaitHo AnnbepT
DWHIITEHH Urpail Ha CKpUIke, a mpodeccopa ¢puszuku u npodeccopa marematuku Oxcdopaa
cocTaBistoT 70% 4IeHOB YHUBEPCUTETCKOTO MY3BIKAIBHOTO KITy0a.

4. My3bIka U 3bIK — ONMU3HENBI-0paThsi. OHU POIUIIUCH CIEIOM APYT 3a APYrOoM: CHavaia
CTapIHI/Iﬁ — MY3BIKaA; TOTOM MJ'Ia}lHII/Iﬁ — CJIOBCCHAaA pCyb. dea3},1 " NPECAIOKCHU, 3aIIAThIC U
TOYKH, BOIIPOCHI U BOCKJIUIAHUA €CTh U B MY3bIKC, U B PCUM. I/Irpa}omne " IOIMIME JTy4lIC
TOBOPSAT H TMHINYT, JIET4Ye 3allOMHHAIOT WHOCTPAHHBIE CIIOBA, OBICTpee YCBAMBAIOT
rpaMMaTHKYy.

5. My3blka CTpYKTypHAa M WEpapXHuHa: KPYIMHbIC MPOU3BEICHUS pachajaloTcs Ha MEHee
KpYIHBIE YacTH, KOTOpPhIE B CBOIO OYepedb ACNSATCS Ha HEOOMNbIINEe TeMbl U (PparMeHThl,
cocTosimue U3 Menkux ¢pa3 u MOTUBOB. CTUXMITHOE MOHUMaHHE MY3BIKAILHON HepapXuu
o0JjeryaeT MOHUMaHUE KOMIIBIOTEPA, TOKE CIUIOIIb UEPAPXUYHOTO U CTPYKTYPHOTO.

6. MYSI)IKHJ'IBHI)Ie 3aHATUA Pa3BUBAIOT HABBIKU O6HIGHI/I${ WK, KaK UX CETOAHsS HAa3bIBAIOT,
KOMMYHHMKATHUBHbBIE HAaBBIKM. 3a TOJbl Yy4€Obl pEOEHOK-MY3bIKAHT MO3HAKOMHUTCS C
TaJJaHTHBIM M JIPY>KECTBEHHbIM MonapToMm, epuIUCTbIM U aTiaeTHuHbIM [IpokodbeBbiMm,
yMyApEHHBIM U (unocopudHbM baxoM U JIpYrUMH OYEHb pPAa3HBIMH MY3BIKAIbHBIMU
nepcoHamu. Urpas, eMy npuaércs B HUX MEPEBOIUIOTHTHCS U JOHECTH 10 MYOIUKH HX
XapakTep, MaHEPY YyBCTBOBATH, I'OJIOC U JKECTEL.
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7. 3aHATHS MY3BIKOW TMPUYYAIOT «BKIIOYATHCS 1O KOMaH/E». My3bIKaHThI MEHbIIE OOSTCS
ctpamHoro cioBa deadline — cpok cmauu paboThl. B My3bIKaJIBHOM MIKOJIE HEJIb3sI IEPEHECTH
Ha 3aBTpa WM Ha HEJEN0 BIepén 3a4éT 1Mo raMMaM M KJIacCHBIA KOHIEPT. My3bIKallbHbIC
3aHATHUS B IETCTBE — 3TO MAKCUMAJIbHAs BBIICPKKA M aPTUCTH3M Ha BCIO JKU3Hb.

8. My3bIKaJbHBIC 3aHATUS BOCHHUTHIBAIOT MAJICHBKUX «I1€3apeil», YMEIOIUX JAejaaTb MHOTO
aen cpazy. My3bIka MOMOTaeT OPUEHTUPOBATHCS B HECKOJIBKUX OJHOBPEMEHHBIX MPOIIeCccax:
TaK, YATAIOMIMKA C JIMCTA MUAHKUCT, CPa3y AeNaeT HECKOJBKO TNl — MOMHHUT O TPOILIOM,
CMOTPUT B Oyayliee W KOHTPOJIHMPYET HacTosiiee. My3blka MPUYyYaeT MBICIUTh U KHUTh B
HECKOJIbKUX HATIPABJICHUSX.

9. U, HakoHel, My3blKa — HAWJIY4YIIUH MyTh K J>KU3HEHHOMY Yycrnexy. My3bIKaabHbIM
MPOILIBIM OTMEYEHBI MHOTHE 3HAMEHUTOCTH: Arara KpucTu cBOIi MepBbIil paccka3 Hamucaia
0 TOM, IOYeMy ed TpyaHO UrpaTh Ha (oprenmano Ha cieHe; Konmonusa Paiic, HanporTus,
OoJbllle BCEro JIOOWT UTpaTh Ha MyOJIMKE B CBOEM OCIICNUTEIHLHOM KOHIIEPTHOM ILIATHE,
bunn KnuatoH yBepeH, uto 6e3 cakcodoHa HUKOraa He ctai Obl mpe3uaenToM. [locmorpure
Ha YCHEIIHBIX JIoAeWd B J000i 007acTH, CIpOCHTE, HE 3aHUMAIIUCh JIU OHU B JIETCTBE
MY3BIKOH, XOTsI Obl Jake M HENOJITO, XOTs Obl gaxe WU 0e3 ocoboro peenusi? KoneuHo,
3aHuMaiMch. My Hac ecTh 9 mNpUYMH TOCIENOBaTh HMX BIOXHOBJISIOIIEMY MPUMEDPY.

+H+++++

[IpounTaiiTe TEKCT Ha PYCCKOM S3BIKE W H3JIOKHTE €0 OCHOBHOE COJICp)KaHHWE Ha
aHTJIMCKOM si3bIKe. BhIpazute cBoe OTHOIIEHHE K 00CyxmaaemMoi nmpooiemaruke. O0bemM —
220 —250 cnoB.

Kak roBopursb TaK, 4T00bI BAC CJIYIIAIH

[IpusATHO ciymarh JIFOAEH, BIAJCIOLIUX OPaTOPCKUM HUCKyccTBOM. IIpaBna, He y Bcex Tak
xoporo nosyyaerca. KTo-To poGeer Bo Bpemst yOIMYHBIX BBICTYIJICHUH, KTO-TO HE 3HAeT,
KaK HauyaTh Pa3roBOp U MOJJEp)KaTh Oecely, KOMY-TO HE HPaBUTCS COOCTBEHHBIH rojioc
IUKLUs 1 MHOroe apyroe. Jlappu KuHr, u3BecTHbI aMepUKaHCKUN TeIeBeAYIINM, YOSKIEH,
4TO BCE 3TO IOIIPAaBUMO.

FOBOpI/ITB — OTO BCC€ PAaBHO YTO WUIpaThb B FOJ'II)(i), BOAWTH MalIMHYy WJIM ACPXKATH MarasvH:
yeM OOJIbIIIE ITHM 3aHUMACIIbCA, TCM JIYUYIIC 3TO BBIXOAUT U TEM OoJiblIee JOCTaBJIACT
YAOBOJILCTBHUC.

.Hy‘-IH_IC MOJI4aTh U OBITh 3aIlI0A03PCHHBIM B ITIYIIOCTH, YCM OTKPBITH POT U Cpa3y pacCeATb
BC€ COMHCHHSA HaA 3TOT CUCT.

PasroBapuBaiite Bciyx camu ¢ co0ol, pacxakuBasi IO JOMY WJIHM KBapTHpe. S )KUBY O/AMH,
TaK YTO MHOTJA HU C TOTO HU C CEro MOTy MPOU3HECTU BCIYX HECKOJBKO CIOB MM KaKylO-
HUOY/b 3aroTOBKY K MpPEIACTOSIIEMY BBICTYIUIGHHIO WM K OJHOW M3 MOHMX Iepenad.
CMy1atbcss MHE HE3a4€M: KPYrOM HHMKOTO HET, U MEHsSI HUKTO HE CIBIINT. Bbl MoXkere
MOCIEA0BAaTh MOEMY NPUMEPY, AAXKE €CIIU KUBETE HE OAMH. /{11 3TOr0 yeIUHUTECH B BallEH
KOMHATe, B IIOJIBAJIE WIIN NTOYNPaKHAWTECH, ITOKA BbI 3a pyjeM. KpoMe Toro, cieaurs 3a Tem,

52



KaK BbI IrOBOPHTE, — 9TO TOXKE TPEHUPOBKaA.

[Tpucnymmsaiitecs k camomy cebe. Eciam mpocto oOpamiate BHUMaHHE Ha TO, KaKue CJIOBa
CIIETAIOT Y Bac C S3bIKa, TO 3TO MOXKET AaTh 00ibmoii 3¢ dekt. Bbl yBuanuTe, CKOIBKO pa3 BbI
HAaYMHAIIM U Opocalid Ha TOJIMYTH Ty WIH HHYIO (pasy, CKOJIBKO pa3 BO3BPAIIAIUCH K yKe
CKa3aHHOMY u CKOJIBKO «@3-9» 3arpoOMOXK/IaeT BaIIly peub.

N30eraiite MOAHBIX CIOBEYEK. DTO MOUJET BaM TOJILKO Ha MOJb3Y, IOTOMY YTO Bac JIydlle
BOCIIPUMYT, a Ballly peub TOYHEE MOUMYT.

30510TO€ MPaBUIIO — IMOCTYMANTe ¢ APYTUMHU TaK, KaK XOTUTE, YTOObI OHU MOCTYNANIU C BaMH,
— OTHOCHUTCS M K pasroBopy. Eciam Bl XoTuTe, 4ToOBl COOECETHUK OBUT YECTEH U
OTKPOBEHEH C BaMH, BbI JIOJDKHBI OBITh YSCTHBIM M OTKPOBCHHBIM C HUM.

[ToMHuTE, CEKpeT YMEHHsI BECTH pasroBOp — O3TO YMEHHUE 3aJaBaTh BOIPOCH. MHe Bce
BOKPYT' JIIOOOMBITHO, M JaXX€ Ha KOKTEHISX s 4acTo 3aJal0 CBOM JIOOMMBIA BOMPOC:
«ITouemy?» CkaxeM, KaKOW-TO MyKYMHA TOBOPUT MHE, YTO NEPEE3HKAET C CEMbEU B APYrou
ropoa. — [Touemy? Kakas-To *eHIIMHA TepexoauT Ha Jpyryto padory. — [louemy? Kro-To
TOOUT Xapyko Mypakamu. - [Touemy?

Bce MBI mronu, a 3HaYUT, HE CTOMT CMYIIATHCA TOJBKO OTTOTO, YTO Ball COOECETHUK —
npodeccop ¢ YeTbIpbMsI BBICIIUMU 00pa30BaHUSIMU, UJIM aCTPOHABT, JIETABIIUI B KOCMOCE CO
CKOpOCTBbIO 18 ThICSY MHJIb B 4ac, WJIM YEJIOBEK, HM30paHHBIH MAIPOM BAaIIEro Iopoja.
Hukorga He cinenyer 3a0bIBaTh, YTO BalllM COOECEJHHKH IOJIYy4aT OT Pa3roBopa ropasio
OoJblIe yIOBOJIBCTBUSA, €CIIM YBUJAT, YTO OH JOCTABISAET YIOBOJILCTBHE U BaM HE3aBUCHMO
oT TOTO, CUHTAETE BbI cels UM pOBHEH WIH HET.

bonpmnHCTBO IIOAEH, CyMEBIINX MPEYCHETh B XKU3HU, YMEIOT roBOpUTh. HeynusurensHo,
YTO BEPHO Takke M oOparHoe. Eciu Bbl cymenu pa3BuTh y ce0si CIOCOOHOCTH XOpPOIIO
TOBOPHUTH, a €€ MOXKHO pa3BUTh, Bbl mpeycneere. Eciu Bl cuuTaere, 4To yxke JTOOUIUCH
ycrexa, Bbl MOXeTe JOOUThCS elle OOJbIIero, €ciad CTaHeTe JIydllle TOBOPUTH.

I'oBOpsAT, 4YTO, MyTEUIECTBYS, MOXXHO pACHIMPUTh CBOH KpPYyro3op, OJHAKO, €CIU Tl
JOCTaTOYHO JF0O03HATENeH, YTOOBl CIyIIaTh OKPY)KAIOUIMX TeOs JII0JeH, MOMOIHUTh CBOU
3HaHUS MOYHO, HE BbIE3Kas u3 POJHOTO ropoza.
He3zaBucumo ot T0ro0, Kakoi Bbl COOECEHHUK, TOMHUTE!
. Ecom BH CUHNTACTE, YTO BbI TIIOXOM CO6€C€)IHI/IK, Bbl MOXKCTC CTaTb XOPOIIHWM
CcOOECETHNKOM.
. Ecan BBI CUHUTACTC, YTO BBl YK€ M TaK XOpOHII/Iﬁ CO6€CGHHI/IK, BBI MOKETC CTAaTh CIIIC
JYYIIUM COOECETHUKOM.
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